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57 ABSTRACT

Embodiments of the invention comprise systems, computer
program products, and methods for a financial and social
management system that provides improved tracking and
management related to how, where, when, and with whom a
user enters into activities. The financial and social manage-
ment system captures activity information and images from
various sources of information, including but not limited to
social networking accounts, e-receipts, contact lists, calen-
dars, and the like, and associates the activity information and
images with the activities. The financial and social manage-
ment system may determine locations, social relationships,
entities, categories, or the like from the various sources of
information and tag the activities with location tags, social
relationship tags, entity tags, category tags, or the like. The
tags allow the user to easily filter the activities based on the
location, social relationship, entity, category, or other activity
information and display the activities and activity informa-
tion in customized interfaces.
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w0~ FlG. 1

RECEIVE AN INDICATION THAT A FIRST USER PARTICIFATED IN ONE OR MORE ACTIVITIES
102

&
ki
ALCESS VARIOUS SOURCES OF INFORMATION (E.G., SOUIAL NETWORKING ACCOUNTS OF THE FIRST USER,
LOCATION DETERMINING DEVICES, E-MaiL ACCOUNTS OF THE FIRST USER, PUBLICLY AVAILABLE INFORMATION
ON THE INTERNET, OR THE LIKE} TO DETERMINE ACTIVITY INFORMATION ASSOCIATED WITH THE ONE OR MORE
ACTIVITIES
104

DETERMINE ACTIVITY INFORMATION FROM THE SQURCES FOR THE ONE OR MORE ACTIVITIES RELATED TO THE
LOCATION OF THE ONE OR MORE ACTIMTIES
it
DETERMINE ACTIVITY INFORMATION FROM THE SOURCES FOR THE ONE OR MORE ACTIVITIES RELATED TO ONE
(R MORE SOCIAL RELATIONSHIFS (£.5,, ASSOCIATED USERS RELATED TC THE ONE OR MORE ACTIVITIES)
108

DETERMINE ACTIVITY INFORMATION FROM THE SOURCES FOR THE ONE OR MORE ACTIMITIES RELATED TO ONE
OR ENTITIES
119
DETERMINE ACTIVITY INFORMATION FROM THE SOURCES FOR THE ONE OR MORE ACTIVITIES RELATED TO ONE

OR MORE CATEGORIES FOR THE ONE OR MORE ACTWITIES
112

§\»

DETERMINE ACTIVITY IMAGES (E.G., ICONS, DIGITAL PHOTOGRAPHS, AVATARS) FROM THE SOURCES RELATED
TO THE ONE OR MORE ACTIVATES (E.G., IMAGES OF OTHER LBERS, IMAGE OF THE ENTITY OR FRODUCT,
IMAGES OF THE LOCATION, IMAGES OF CATEGORIES OF PRODUCTS, OR THE LIKE}

14

T

v

RECEVE AN INDICATION FROM THE FIRST USER TO ACCESS THE FINANCIAL AND SOCIAL APPLICATION AND
AUTHENTICATE THE FIRST LUSER

DISPLAY ONE OF MORE ACTIVITIES TO THE FIRST USER IN ONE OR MORE FINANCIAL AND SOCIAL MANAGEMENT
INVERFACES, SUCH AS A QVERVIEW, ACTIVITY LIST, PACKAGE, ACTIVITY HISTORY, ACTIVITY REVIEW, OR OTHER
LIKE INTERFACE
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FIG. 3

o

Y

RECEIVE AN INDICATION THAT A USER (£.G. FIRST USER) PARTICIPATED N ONE OR MORE ACTIVITIES
302

o

IDENTIFY ACTIVITY INFORMATION FOR THE ONE OR MORE ACTIVITIES {(E.G, DEPOSIT OF A CHECK FROM A
SECOND USER, TRANSACTION FOR A SPECIFIC PRODUCT, TRANSACTION WITH A SPECIFIC MERCHANT,
LOCATION OF THE TRANSACTION, TIME OF THE TRANSACTION, OR THE LIKE)

304

IDENTIFY ONE OR MORE IMAGES FOR AN ACTIVITY WITH ANOTHER USER(E.G., PHOTG OF THE SECOND UBER

FROM THE FIRST USER'S S0CIAL NETWORKING ACCOUNT)

v

IDENTIEY ONE OR MORE IMAGES FOR AN ACTIVITY WITH A MERCHANT (£ G., IMAGE OF THE ENTITY STORED BY
THE FINANCIAL INSTITUTION, LOCATED ON THE INTERNET, STORED ON USER'S PHONE, 0R OTHER LIKE SCURCE
OF IMAGE)

DENTIFY ONE OR MORE IMAGES FOR AN ACTIVITY ASSOCIATED WITH A PRODUCT (E.0., IMAGE OF THE
PRODUCT STORED BY THE FINANCIAL INSTITUTION, LOCATED ON THE INTERNET, STORED ON USER'S PHONE,
OR OTHER LIKE SOURCE OF IMAGE)

340

IDENTIFY ONE OR MORE OTHER IMAGES FOR AN ACTIVITY (E.G., IMAGES FROM THE FIRST USERS SOCIAL

NETWORKING ACCOUNT}
32

§v

FHSPLAY AN ACTIVITY LIBT WITH THE QNE OR MORE ACTIVITIES AND THE ASSOCIATED OKE OR MORE IMAGES
BAE:
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w ~,  FIG.4

RECEIVE AN INDICATION THAT A FIRST USER PARTICIPATED IN ONE OR MORE ACTIVITIES
402

A

A
ACCESS ACTIVITY INFORMATION FOR THE LOCATION AND TIME PERIOD REGARDING THE ONE OR MORE
ACTIVITIES (E.G., LORATION AMD TIME OF THE AGTIVITY BASED ON SOCIAL NETWORKING, BASED ON A MOBLE
DEVICE, BASED ON TRANSACTION INFORMATION FROM THE MERCHANT, OR THE LIKE)
404

Y
INENTIFY AND TAG ONE OR MORE UBERS (E.3,, SECOND USER} ASSOCIATED WITH THE ONE OR MORE
ACTIVITIES (E.G., IDENTIFY THANSACTIONS MADE BY OTHER USERS AT THE SAME LOCATION WITHIN A TIME
PERIOD AND DETERMINE I THE ONE OF MORE OTHER USERS 18 A CONTACT OF THE FIRST USER}
406

,é.

IDENTIFY AND TAG ONE OR MORE LOCATIONS ASSOCIATED WITH THE ONE OR MORE ACTIVITIES (E.G. ACCESS

SOCIAL NETWORKING ACCOUNTS, E-MAIL AGCOUNTS, ENTITY ACCOUNTS, OR THE LIKE AND DETERMINE THE
LOCATIONS ASSOCIATEDR WITH THE ACTIVITY)
408

IDENTIFY AND TAG ONE OR MORE ENTITIES ABSOCIATED WITH THE ONE QR MORE ACTIVITIES (E.G., IDENTIFY
THE ENTITY WHEN THE ENTITY CHARGES THE FIRST USER ACCOUNT, IDENTIFY THE ENTITY FROM THE
LOCATION INFORMATION, SOCIAL NETWORKING ACCOUNTS, £-MAIL ACCOURNTS, DR OTHER LIKE ACCOUNT, OR
IDENTIFY THE ENTITY FROM A LOCATION DETERMINING DEVICE)

410
\

IDENTIFY AND TAG ONE OR MORE CATEGORIES ASSOCIATED WITH THE ONE OR MORE ACTIVITIES (E.G,,
IDENTIFY ENTITY OR PRODUCT CODES FROM THE TRANSACTION, IDENTIFY A CATEGORY BASED ON THE ENTITY
OR THE PRODUCT FROM THE INTERNET, SOCIAL NETWORKING ACCOUNT, E-RECEIPTS FROM E-MAIL ACCOUNTS,
OR OTHER LIKE ACCOUNT]}

DISPLAY AN AGTIITY LIST OF THE ONE OR MORE ACTIVITIES AND ASSOCIATEDR TAGGED USERS, LOCATIONS,
ENTITIES, OR CATEGORES
41

»§§
FECEIVE AN INDICATION FROM THE FIRST USER TO UFDATE THE ACTIVITY LIST BY ADDING OR REMOVING ONE
OR MORE TAGS FROM ONE OR MORE ACTIVITIES, AND DISPLAY THE URDATED ACTIVITY LIST TO THE FIRST USER
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w ~,  FIG.6

RECEZIVE AN INDICATION OF ONE OR MORE ACTIVITIES IN WHICH A USER PARTICIFATED AND TAG THE ONE OR
MORE ACTIVITIES BASED ON THE LOGATION OF THE ACTIVITY, OTHER LSERS ASSOCIATED WITH THE ACTIMITY,
ENTITIES ARSOCIATED WITH THE ACTIVTY, AND CATEGORIES ASSUCIATED WITH THE ACTIVITY
202
RECEIVE AN INDICATION FROM A USER TO FILTER ACTIVITIES BY LOCATICNS AND DISPLAY THE FILTERED
ACTIVITIES INAN ACTIVITY LOCATION INTERFACE
604

¥
RECEIVE AN INDICATION FROM A URER TO FILTER ACTIVITIES BY ONE OR MORE USERS AND DISPLAY THE
FILTERED ACTIVITIES IN AN ACTIVITY SOCIAL RELATIONSHIP INFERFACE
il

§\.

RECEIVE AN INDICATION FROM A USER TO FILTER ACTIVITIES BY ONE OR MORE ENTITIES AND DISPLAY THE
FILTERED ACTIVITIES IN AN ACTIVITY ENTITY INTERFACE

RECEIVE AN iNDICATION FROM A USER TO FILTER ACTIVITIES BY ONE OR MORE CATEGORIES AND DISPLAY THE
FILTERED ACTIVITIES IN AN ACTIVITY CATEGORY INTERFACE
610
DISPLAY THE ONE R MORE INTERFACES FROM BLOCKS 604 AND 610 BASED ON THE INGICATIONS RECEIVED
FROM THE USER
\
RECEIVE AN INDICATION FROM THE LISER TO LPDATE THE FILTERED ACTIVITY LISTS BY ADDING, REMCVING, OF
EDITING ONE OR MORE TAGS FROM ONE OR MORE ACTIVITIES, AND DISPLAYING THE UPDATED ACTIVITY LIST IN
THE ONE OR MORE INTERFACES
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R FIG. 9

RECEIVE AN INDICATION THAT A FIRST USER PARTICIPATED IN OME CR MORE ACTIVITIES OVER A PERIOD OF
TIME OR FOR A LOCATION

a02

v

ACCESS ACTIVITY INFORMATION RELATED TO THE LOTATION AND TIME OF THE ONE OR MORE ACTIVITIES (E.G,,
LOCATION AND TIME OF THE ACTIVITY BASED ON SOCIAL NETWORKING, BASED ON A MOBILE DEVICE, BASED ON
TRANSACTION (NFORMATION FROM THE MERCHANT, E-RECEIFTS, OR THE LIKE)

v

GROUP THE ONE OR MORE ACTIVITIES INTO ACTIVITY PACKAGES BASED THE ACTIVITY LOCATION AND TIME
INFORMATION
906

ACCESE THE UBER'S BOCIAL NETWORKING ACCCUNT ANDIDENTIFY IMAGES ASE:
OF THE PACKAGES (E.G., IMAGES TAKEN AT THE SAME LOCATION AND/OR AT TH

OCIATED WiTH ONE OR MORE
£ SAME OR SIMILAR TIME AS

THE ACTIVITY)
§{v
ACCESE THE FIRST USER'S SOCIAL TETWORKING RCE00NTS T DENTIY OTHER USERE B8 SECONT RER)

A

R i
ASSOUIATED WITH THE ONE OR MORE ACTIVITIES (E.G. DETERMINE USERS TAGGED OR ASSQCIATED WITH
LOCATIONS OF PHOTOS IN THE PACGKAGE, OR THE LIKE)
DENTIFY ONE OF MORE OTHER USERS (E.G, SECOND USER) ASSOCIATEDR WITH THE ONE OR MORE ACTIVITIES
{E.G., IDENTIFY TRANGACTIONS MADRE BY OTHER USERS AT THE SAME LOCATION WITHIN THE SAME TIME
PERIGD, AND ARE CONTACTS OF THE FIRST USER)

214

¥

RECEIVE AN INDICATION FROM THE FIRST USER TO ACCESS THE FINANCIAL AND SOTIAL APPLICATION AND
AUTHENTICATE THE FIRST USER

DISPLAY ONE OR MORE PAGKAGES TO THE USER FOR GROUPS OF ONE OR MORE ACTIVITIES ALONG WiTH
IMAGES AND TAGGED USERS ASSQCIATED WiTH THE ONE OR MORE PACKAGES

RECEIVE AN INDICATION FROM THE FIRST USER T0 UPDATE THE PACKAGES BY ADDING OR REMOVING ONE OR
MORE ACTIVITIES ASBOCIATED WITH THE PACKAGE, AND: DISPLAYING THE UPDRATED PACKAGE
218
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wn ~_ FIG. 14

RECEIVE AN INDICATION THAT A FIRSYT USER WOULD LIKE TO SET UP A PACKAGE FOR ONE OR MORE
ACYIMITIES, INCLUDING ONE OR MORE TIME PERICDS ANDICR ONE OR MORE LOCATIONS ASSOCIATED WITH THE
PACKAGE

103
1402

RECEIVE AN INDICATION FROM A USER TO SET A BUDGET FOR THE PACKAGE OF ONE OR MDRE ACTIVITIES
1404

RECEIVE AN (NDICATION FROM A USER TO ALLOCATE FUNDS FROM ONE OR MORE ACCOUNTS FOR THE

PACKAGE OF ONE OR MORE ACTIVITIES
1408

GROUP ONE OR MORE PAST ACTIVITIES INTD THE PACKAGE AND/OR GROUP ONE OR MORE FUTURE ACTIVITIES
INTO THE PACKAGES
1408

v

SEOCIATE ONE OR MORE QTHER USERS WITH THE PACKAGE OR WITH ACTIVITIES IN THE PACKAGE (£,
UBERS FROM FREVIOUS ACTIVITIES, USERS FROM THE FIRST USER'S SOCIAL NETWORKING ACCOUNTS, URERS
IDENTIFIED THROUGH E-RECEIPTS, OR THE LIKE)

1410

i

ASSOCIATE ONE OR MORE IMAGES WITH THE PACKAGE OR ONE OR MORE ACTIVITIES IN THE PACKAGE (E.G.,
IDENTIFY IMAGES FROM THE INTERNET FOR THE LOCATION OR ONE OR MOEE ACTIVITIES)
RECEIVE AN INDIGATION FROM THE FIRST USER TC ADD, REMOVE, OR EDIT ONE DR MORE IMAGES, ACTIVITIES,
ANIIOR TAGGED INFORMATION (E.G., USERS, OR THE LIKE) WITHIN THE PACKAGES

1414
\
HDENTIFY LINKS 70 ONE OR MORE ACTWITIES IN THE PACKAGE (E.G., LINKS TO PROPOSED ACTIVITIES ADDED

TO THE PACKAGE, LINKS FOR OFFERS FOR ONE OR MORE ACTHITIES IN THE LOCATION NOT CURRENTLY LISTED
IN THE PAGKAGE, OR THE LIKE)

BHARE THE ONE OR MORE PACKAGES WITH OTHER USERS
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1500 = FIG. 15

RECEIVE AN INDICATION TO IDENTIFY ACTIVITY HISTORY FOR ONE OR MORE ACTIVITIES IN A PAST TIME PERIOD
AUTOMATICALLY OR BASED ON INPUT FROM A USER

G

¥

RECEIVE AN INDIGATION TC IDENTIFY ACTIVITY HISTORY FOR QNE OR MORE ACTIVITIES FOR A LOCATION
EiTHER AUTOMATICALLY OR BASED ON INPUT FROM A USER

|

IDENTIFY ONE OR MORE ACTIVITIES THAT MEET THE PAST TIME PERIOD OR THE LOCATION FROM BLOGKS 1502
AND 1504

Y
DISPLAY THE ONE OR MORE ACTIVITIES THAT MEET THE ACTIVITY HISTORY ALONG WiTH ACTIMITY
INFORMATICN RELATED TO THE LOCATION, ASSOCIATED USERS, ENTITIER, ANDICR CATEGORIES, ASWELL AS
IMAGES ASSOCIATED WITH THE ONE OR MORE ACTIVITIES
1408
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o~ FIG, 17

DENTIFY A TIME PERIOD FOR WHICH TO REVIEW AND AGGREGATE ACTIVITY INFORMATION FOR ONE DR MORE
ACTIVITIES AUTOMATICALLY OR BASED ON INPUT FROM A FIRST USER

1702

WENTIEY THE AGTIVITY INFORMATION TC AGGREATE OVER THE TIME PERIOD AUTOMATICALLY OR BASED ON

INPUT FROM A USER
104

AGGREGATE THE ACTIVITY INFORMATION FOR THE ONE OR MORE ACTIVITIES OVER THE TIME PERIOD BASED

ON THE LOCATIONS, S0CIAL RELATIONSHIPS, ENTITIES, CATEGURIES, TIME OF THE DAY, OR THE LIKE
1708

'

SUPRLEMENT THE AGGREGATED ACTIITY INFORMATION WITH EDUCATIONAL INFORMATION REGARDING THE
ONE OR MORE ACTIVITIES

1208
I
DiSPLAY THE AGGRADED ACTIVITY INFORMATION TC THE UBER IN AN ACTIVITY REVIEW INTERFACE

e
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ACTIVITY LIST FILTERS FOR A FINANCIAL
AND SOCIAL MANAGEMENT SYSTEM

FIELD

The present invention relates to the field of financial man-
agement tools and social networking management tools.

BACKGROUND

Financial management systems allow for tracking transac-
tions, while social networking systems allow users to interact
with other users. However, financial systems do not provide
the ability to track and group transactions based on social
networking interactions, while social networking systems do
not provide the ability to relate the social networking inter-
actions to transactions.

SUMMARY

The following presents a simplified summary of one or
more embodiments of the present invention, in order to pro-
vide a basic understanding of such embodiments. This sum-
mary is not an extensive overview of all contemplated
embodiments, and is intended to neither identify key or criti-
cal elements of all embodiments nor delineate the scope of
any or all embodiments. Its sole purpose is to present some
concepts of one or more embodiments of the present inven-
tion in a simplified form as a prelude to the more detailed
description that is presented later.

Embodiments of the invention comprise systems, com-
puter program products, and methods for a financial and
social management system that provides improved tracking
and management related to how, where, when, and with
whom a user enters into activities. The financial and social
management system captures activity information and
images from various sources of information, including but
not limited to social networking accounts, e-receipts, contact
lists, calendars, and the like, and associates the activity infor-
mation and images with the activities. The financial and social
management system may determine locations, social rela-
tionships, entities, categories, or the like from the various
sources of information and tag the activities with location
tags, social relationship tags, entity tags, category tags, or the
like. The tags allow the user to easily filter the activities based
on the location, social relationship, entity, category, or other
activity information and display the activities and activity
information in customized interfaces.

One embodiment of the invention comprises receiving an
indication that a first user has participated in one or more
activities; associating activity information with the one or
more activities, wherein the activity information is at least
partially received from a social networking account of the
first user; receiving an indication from the first user to filter
the one or more activities based on a location tag for a location
associated with the one or more activities, based on a user tag
for a second user associated with the one or more activities,
based on an entity tag for an entity associated with the one or
more activities, or based on a category tag for a category
associated with the one or more activities; and displaying the
one or more activities in a filtered interface.

In another embodiment, the invention further comprises
associating tags with the one or more activities based on the
activity information, wherein the associated tags are the loca-
tion tag, the user tag, the entity tag, or the category tag.

In yet another embodiment of the invention, when the
indication to filter the one or more activities is based on the
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location tag, displaying the one or more activities comprises
displaying an activity location interface comprising an image
associated with the location, an activity list illustrating the
one or more activities and the activity information associated
with the location, and an interactive map illustrating the loca-
tion of the one or more activities.

In still another embodiment of the invention, when the
indication to filter the one or more activities is based on the
user tag, displaying the one or more activities comprises
displaying a social relationship interface comprising an
image associated with the second user, an activity list illus-
trating the one or more activities and the activity information
associated with the second user, and an interactive map illus-
trating the location of the one or more activities associated
with the second user.

In further accord with an embodiment of the invention,
when the indication to filter the one or more activities is based
on the entity tag, displaying the one or more activities com-
prises displaying an entity interface comprising an image
associated with the entity, an activity list illustrating the one
ormore activities and the activity information associated with
the entity, and an interactive map illustrating the location of
the one or more activities associated with the entity.

In another embodiment of the invention, when the indica-
tion to filter the one or more activities is based on the category
tag, displaying the one or more activities comprises display-
ing a category interface comprising an image associated with
the category, an activity listillustrating the one or more activi-
ties and the activity information associated with the category,
and an interactive map illustrating the location of the one or
more activities associated with the category.

In yet another embodiment, the invention further com-
prises receiving an indication from the first user to add,
remove, or edit the location tag, the user tag, the entity tag, or
the category tag for the one or more activities in the filtered
interfaces.

To the accomplishment the foregoing and the related ends,
the one or more embodiments comprise the features herein-
after described and particularly pointed out in the claims. The
following description and the annexed drawings set forth
certain illustrative features of the one or more embodiments.
These features are indicative, however, of but a few of the
various ways in which the principles of various embodiments
may be employed, and this description is intended to include
all such embodiments and their equivalents.

BRIEF DESCRIPTION OF THE DRAWINGS

Having thus described embodiments of the invention in
general terms, reference will now be made to the accompa-
nying drawings, which are not necessarily drawn to scale, and
wherein:

FIG. 1 illustrates a financial and social management pro-
cess flow, in accordance with one embodiment of the inven-
tion;

FIG. 2 illustrates a financial and social management over-
view interface, in accordance with an embodiment of the
invention;

FIG. 3 illustrates an image integration process flow, in
accordance with one embodiment of the invention;

FIG. 4 illustrates a tagged relationship process flow, in
accordance with one embodiment of the invention;

FIG. 5 illustrates an activity list interface, in accordance
with an embodiment of the invention;

FIG. 6 illustrates an activity filter process flow, in accor-
dance with an embodiment of the invention;
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FIG. 7 illustrates an activity location interface, in accor-
dance with an embodiment of the invention;

FIG. 8 illustrates an activity social relationship interface, in
accordance with an embodiment of the invention;

FIG. 9 illustrates a past package process flow, in accor-
dance with an embodiment of the invention;

FIG. 10 illustrates a package overview interface, in accor-
dance with an embodiment of the invention;

FIG. 11 illustrates a package image interface, in accor-
dance with an embodiment of the invention;

FIG. 12 illustrates a package transaction interface, in
accordance with an embodiment of the invention;

FIG. 13 illustrates a package social relationship interface,
in accordance with an embodiment of the invention;

FIG. 14 illustrates a proposed package process flow, in
accordance with an embodiment of the invention;

FIG. 15 illustrates an activity history process flow, in accor-
dance with an embodiment of the invention;

FIG. 16 illustrates an activity history interface, in accor-
dance with an embodiment of the invention;

FIG. 17 illustrates an activity review process tlow, in accor-
dance with an embodiment of the invention;

FIG. 18 illustrates an activity review overview interface, in
accordance with an embodiment of the invention;

FIG. 19 illustrates an activity review interface, in accor-
dance with an embodiment of the invention; and

FIG. 20 illustrates a financial and social management sys-
tem, in accordance with an embodiment of the invention.

DETAILED DESCRIPTION OF EMBODIMENTS
OF THE INVENTION

Embodiments of the present invention will now be
described more fully hereinafter with reference to the accom-
panying drawings, in which some, but not all, embodiments
of the invention are shown. Indeed, the invention may be
embodied in many different forms and should not be con-
strued as limited to the embodiments set forth herein; rather,
these embodiments are provided so that this disclosure will
satisfy applicable legal requirements. In the following
description, for purposes of explanation, numerous specific
details are set forth in order to provide a thorough understand-
ing of one or more embodiments. It may be evident; however,
that such embodiment(s) may be practiced without these spe-
cific details. Like numbers refer to like elements throughout.

Generally, systems, computer program products, and
methods are described herein for a financial and social man-
agement system that provides improved tracking and man-
agement related to how, where, when, and with whom a user
(e.g., a customer) enters into activities (e.g., transactions for
goods or services described herein as “products”, or transfers
of currency) with entities (e.g., merchants, other users, or
other like entities). As described herein the term activity
information associated with the activity is used to not only
describe the transaction (e.g., cost of the transaction, time of
the transaction, or other transaction information) in which the
user enters, but also other information related to the transac-
tion, such as location, social relationship, entity, and category
information. The financial and social management system 1
may display the activity and activity information in activity
list interfaces, packaged activity interfaces, filtered activity
interfaces, activity history interfaces, activity review inter-
faces, or other like interfaces that incorporate aspects of
financial transactions and social networking information.

The financial and social management system 1 provides
the activity and activity information in activity lists within
activity list interfaces. The activity lists may include the
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activities (e.g., transactions) in which the user (e.g., cus-
tomer) has entered, and associated images (e.g., photos, vid-
eos, icons, symbols, card art, check art, other art, or other like
images), or any other type of digital content related to the
activities or the environment related to the activities. The
activity list may also include tagged information, such as but
not limited to location tags indicating the location the activity,
social relationship tags (e.g., user tags) indicating other users
associated with the activity, entity tags indicating the entity
(e.g., merchant, non-profit organization, historic site, national
park, or the like entity) associated with the activity, or cat-
egory tags (e.g., product categories such as goods, good cat-
egories, services, service categories, or the like) indicating
groupings for the activities in the activity lists. The activity
information and images in the activity lists may come from
various sources including social networking accounts of the
users, e-mail accounts of the users (e.g., e-mail correspon-
dence, e-receipts, or the like), user calendars, user contact
lists, websites over the Internet (e.g., websites of the entities
or for the products), or other like accounts that provide addi-
tional activity information related to the activities in the activ-
ity list.

The activity list in the financial and social management
system 1 may also include filters that allow a user to access
specific views of a plurality of activities based on the activity
information related to locations, social relationships, entities,
and categories, and view the activities in filtered interfaces.
The filters may provide interfaces with interactive maps of the
location of multiple transactions, social relationships
between the user and other users present during the transac-
tions (e.g., users of the financial management systems, users
of the social networking systems, other users referenced in
these systems, or the like), transactions entered into with
particular entities, transactions entered into based on particu-
lar categories, or other filtered activity information.

In addition to the activity lists the financial and social
management system 1 provides packages (e.g., past pack-
ages, proposed packages, group packages) that consolidate
activities into groups based on time period, location, catego-
ries, or the like. The past packages allow a user to consolidate
activities together for a particular time period (e.g., date, date
range, or the like) or location for capturing spending, budget-
ing, reimbursement, or other like information. The past pack-
ages may be utilized for trips or otherwise for grouping activi-
ties together. The proposed packages may consolidate
activities that have occurred, are pending, or may occur in the
future in order to save and budget for events, such as trips,
purchases (e.g., renovating a room), or other like activities.
The group packages may be proposed or past packages that
can be shared between users in order to split purchases related
to activities, or otherwise budget and plan for trips or pur-
chases in the future with a group of two or more users.

The financial and social management system 1 also pro-
vides activity history interfaces for providing financial infor-
mation related to activities that have occurred in the past
along with social networking information or other activity
information related to the activities. The financial and social
management system 1 automatically, or manually based on a
customer request, provides activity, activity information, and
images for past activities. For example, a user may receive an
update every day for activities that the user had exactly a year
ago from the current day. In other examples, the user may be
in a town which the user previously visited and the user may
request to see all of the transactions that the user made in the
town in the past in order to identify a particular restaurant,
store, product, or the like. In response, the activity history
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interface may provide all of the activities that the user had for
the particular location in the past.

The system also provides activity review interfaces that
display data related to the activities the user participated in
over a specified time period in order to provide spending and
budgeting information regarding how, where, when, and with
whom the user entered past transactions. For example, the
activity review interface may illustrate statistics such as, most
expensive purchase, fast food purchases vs. upscale restau-
rant purchases, locational spending across areas within a city,
state, region, or the like, spending habits with particular
friends, or the like. The system may also provide customized
facts related to spending, such as consumption facts based on
user spending (e.g., amount of coffee beans used based on the
amount of coffee the customer drank, or the like).

FIG. 1 illustrates a financial and social management pro-
cess tlow 100 for the financial and social management system
1. Asillustrated by block 102 in FIG. 1 the financial and social
management system 1 receives an indication that a first user 4
has participated in one or more activities. The activities may
include transactions for products with an entity, transfers of
funds from other financial institutions, deposits of funds from
other users (e.g. within or outside of the financial institution),
transactions with other users, or other like activities. For
example, the financial and social management system 1 may
receive an indication that a first user 4 has entered into a
transaction with an entity. As described herein throughout this
specification “receiving an indication” may include among
other things, receiving an indication from a system or appli-
cation internally or externally, either automatically (e.g.,
when the user enters into a transaction, receives a transaction
from another entity, enters a location, a time period is met, or
the like) or manually, when the user takes a specific action
(e.g., requests to view particular information, or the like).

As illustrated by block 104 the financial and social man-
agement system 1 accesses various sources of information in
order to determine activity information associated with the
one or more activities. The one or more sources of informa-
tion may include the traditional source of information that is
transferred to an institution (e.g., financial institution) by an
entity as a result of a transaction between the entity and a user
(e.g., customer). For example, if a first user 4 enters into a
transaction with an entity (e.g., a merchant) the entity pro-
vides transaction information to the institution (e.g., financial
institution, or third party institution) that controls the account
from which the first user 4 is making the transaction. The
activity information from the entity may include for example,
the price of the transaction, the name of the entity, and the
time of the transaction. However, in many instances the trans-
action information does not include the location of the trans-
action, a breakdown of the goods or services (e.g., products)
and associated individual costs, categories for the types of
products purchased, or the like. In some embodiments, the
transaction information may not include the time of the trans-
action. Furthermore, even if the location is provided in the
transaction information, it may not be the actual location at
which the purchase was made or the location at which the
activity will occur. For example, the first user 4 may order a
product over the internet, and the product location may be
location of the business not the location from which the first
user 4 placed the order. Moreover, in another example the first
user 4 may purchase tickets for a show in another city, the
location information transferred may be the city in which the
user made the transaction not the location of the ultimate
transaction, such as the location of the show. In some embodi-
ments the entity and/or the institution does not have the ability
to transfer or receive information other than the total cost of
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the transaction and the name of the entity. Furthermore, the
name of the entity may be a holding company or other name
that does not reflect the true entity with which the user entered
into a transaction. Therefore, the various other sources of
information accessed may provide additional activity infor-
mation related to the activity (e.g., transaction).

The users (e.g., first user 4, second user 6, or the like) may
allow the institution to access other types of activity informa-
tion from various sources of information to supplement the
activity information the entity may receive during a transac-
tion with an entity. For example, in some embodiments the
user may allow the institution (e.g., financial institution,
third-party institution) within the financial and social man-
agement system 1 to access the user’s social networking
accounts to receive additional activity information related to
one or more activities (e.g., transactions). For example, the
institution may be able to access photos, determine other
users with which the user has social relationships through
connections (e.g., friends, family, co-workers, or the like),
determine locations (e.g., tagged locations, locations of pho-
tos taken or uploaded, or the like) and times at which the user
was located during an activity, or the like. The social network-
ing accounts include, but are not limited to, any medium
through which users or entities share content, such as but not
limited, texts, images (including videos), audio, files, links,
feeds, streaming content, or any other type of digital content,
or any other type of personal or professional information
related to the users or entities.

In another example, the users may allow an institution to
track the user’s locations through a location determining
device (e.g., GPS, or other like device) in a user’s mobile
device when entering a transaction, and thus, identify the
location of users when entering the transaction. In other
embodiments of the invention, the location determining
device may be a Wi-Fi triangulation, or the like that can be
used to determine the location of the user when the user is
utilizing a Wi-Fi connection though a mobile device. For
example, the user’s mobile device may have a specific
address when utilizing a Wi-Fi connection and the location of
the user may be determined by identifying the address of the
mobile device and the Wi-Fi network on which the user
device is operating, such as on a Wi-Fi hot spot at an entry, or
other like location.

In other embodiments of the invention electronic data cap-
tured from electronic receipts or actual receipts may be used
as a source of activity information. In the online purchase
context, various electronic communications may be provided
to the customer from the merchant relative to a purchase. For
example, following an online purchase, the merchant may
provide the customer an electronic order confirmation com-
munication. The order confirmation may be sent to the cus-
tomer’s computer and displayed in a web browser applica-
tion. The web browser application typically allows the
customer to print a hard copy of the order confirmation and to
save the confirmation electronically. The merchant will also
typically send an email containing the order confirmation to
the customer’s designated email account. The order confir-
mation is essentially an e-receipt for the online purchase. The
order confirmation includes detailed information regarding
the products or services purchased. For example, in the case
of'a product, the order confirmation may include stock keep-
ing unit “SKU” code level data, as well as other parameters,
such as order number, order date, product description, prod-
uct name, product quantity, product price, product image,
hyperlink to the product image on merchant website, sales
tax, shipping cost, order total, billing address, shipping com-
pany, shipping address, estimated shipping date, estimated
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delivery date, tracking number, and the like. The order con-
firmation also includes information about the merchant, such
as name, address, phone number, web address, and the like.
For most online transactions, the merchant will send at least
one second communication confirming shipment of the order.
The order shipment confirmation is typically also sent via
email to the customer and typically includes the same infor-
mation as the order confirmation, and in addition, shipping
date, tracking number, and other relevant information regard-
ing the order and shipment parameters.

Many merchants now also provide e-receipts to customers
shopping at brick and mortar locations. In general, at the point
of'sale, the customer may have previously configured or may
be asked at the time of sale as to whether she wishes to receive
an e-receipt. By selecting this option, the merchant will send
an electronic communication in the form of an e-receipt to the
customer’s designated email address. Here again, the e-re-
ceipt will typically include a list of services and/or products
purchased with SKU level data, and other parameters, as well
as information about the merchant, such as name, address,
phone number, store number, web address, and the like.

Various merchants now also provide online customer
accounts for repeat customers. These online customer
accounts may include purchase history information associ-
ated with the customer accessible by the customer via ID and
passcode entry. Purchase history provides detailed informa-
tion about services and products purchased by the customer
including information found on order confirmations and ship-
ping confirmations for each purchase. Online customer
accounts are not limited to online purchases. Many merchants
also provide online customer accounts for customers that
purchase products at brick and mortar locations and then store
these transactions in the customer’s online account.

For the most part, order confirmations, shipping confirma-
tions, e-receipts, and other electronic communications
between merchants and customers are used only by the cus-
tomer as proof of purchase and for monitoring receipt of
purchased items (i.e., for archival purposes). However, there
is significant data that can be gleaned from this electronic
information for the benefit of the customer, so that the cus-
tomer may have detailed information regarding purchase his-
tory, spending, and the like.

The general concept is to retrieve such electronic commu-
nications from the user or the entity, parse the data in these
electronic communications for activity information, and
associate the activity information from the electronic com-
munications with the corresponding activities. Therefore, the
user may allow the institution to access the user’s e-mail
account, entity accounts, or stored e-receipts in order to
access information related to electronic communication for a
transaction, or otherwise allow the entity to send the e-re-
ceipts to the institution directly. The financial and social man-
agement system 1 may be able to identify activity information
in the e-receipts related to the specific products and associ-
ated individual costs within the transaction, a time associated
with the transaction, as well as the actual location associated
with the transaction (e.g., location of show, concert, or game
for which tickets were purchased, or the like), or other activity
information described herein.

In the context of an online purchase, the electronic com-
munications may take the form of purchase order confirma-
tions provided as a web page or as an email or as both. In
some, embodiments, the merchant computing system may
provide a web page purchase order confirmation, and advise
the customer to either print, electronically save, or book mark
the confirmation web page. The purchase order confirmation
is essentially an e-receipt for the online purchase transaction.
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The order confirmation includes detailed information regard-
ing the products or services purchased, such as for example,
in the case of a product, SKU code level data, as well as other
parameters associated with the product, such as type/cat-
egory, size, color, and the like, as well purchase price infor-
mation, information associated with the merchant, and the
like. The merchant computing system may also send other
subsequent communications, such as communications con-
firming shipment of the order, which typically includes the
same information as the purchase order confirmation, and in
addition, shipping date, tracking number, and other relevant
information regarding the order. In the context of an in-store
purchase, the merchant computing system may send an e-re-
ceipt comprising information similar to that of the purchase
order confirmation. In some instances, the customer may
actually receive a paper receipt, which the customer may
choose to scan into an electronic form and save in a storage
device. In the description herein, the term e-receipt may be
used generically to refer to any communication or document
provided by a merchant to a customer relating to a purchase
transaction.

As is understood, once the purchase transaction data has
been extracted, various information regarding a particular
purchase transaction is now known, such as merchant name,
merchant web address, order number, order date, product
description, product name, product quantity, product price,
product image, hyperlink to the product image on merchant
website, sales tax, shipping cost, order total, billing address,
shipping company, shipping address, estimated shipping
date, estimated delivery date, tracking number, and the like.
This data can be used to enrich the activities that are described
in further detail herein.

As illustrated by block 106, the financial and social man-
agement system 1 may determine activity information for the
one or more activities related to the location of the one or
more transactions, based at least in part on the sources of
information accessed. For example, as previously discussed
the financial and social management system 1 may determine
the location of the user at the same or similar time at which the
user participated in one or more activities based on the user’s
mobile device, based on the time and date at which the user
indicated he/she was located within a social networking
account, based on an e-receipt, or other like information.

Block 108 of FIG. 1 illustrates that the financial and social
management system 1 may determine activity information
for the one or more activities related to social relationships the
user may have with other users for the one or more activities.
For example, as explained in further detail later a first user 4
may be identified as being located at an entity at a particular
point in time (e.g., through the use of the mobile device with
the location determining device, or other location determina-
tion such as social networking location indications). The
financial and social management system 1 may identify all of
the other users (e.g., second user 6, third user, fourth user, or
the like) that made transactions or were located at or near the
location of the entity at the same or similar time as the first
user 4. As such, the financial and social management system
1 may access the first user’s social networking account to
determine if the otherusers are listed as contacts (e.g., friends,
followers, family, co-workers, or the like) within the social
networking accounts, in order to determine the other users
(e.g., the second user 6, the third user, or the like) that may be
associated with the activity at the entity. In other embodi-
ments, the financial and social management system 1 may
identify users that were tagged at the same or similar loca-
tions, or in images taken or uploaded at the same time as the
activity in order to determine other users to associate with the
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activity. In this way, the financial and social management
system 1 may determine the other users to associate (e.g., tag)
with the one or more activities.

Block 110 of FIG. 1 illustrates that the financial and social
management system 1 determines activity information from
the sources of information for the one or more activities
related to the one or more entities. For example, a purchase
may be made with an entity (e.g., restaurant 1), but the trans-
action information includes the name of the parent company
of the entity (e.g., holding company 1). In order to provide
entity information, the financial and social management sys-
tem 1 may utilize e-receipts, entity names from social net-
working accounts, location information of the user, and Inter-
net information related to the entity associated with the
location, or the like. In this way the financial and social
management system 1 may identify specific information
about an entity when the information is not already included
in the original transaction information.

As illustrated by block 112 in FIG. 1, the financial and
social management system 1 determines activity information
from the sources of information for the one or more activities
related to one or more categories for the one or more activi-
ties. For example, e-receipts may provide category informa-
tion for the products or services related to the user’s one or
more activities. In other embodiments, the user’s social net-
working information, such as the locations at which the user
indicates that he/she is located provides category information
related to the entity and/or the products provided by the entity.
For example, the user may indicate within a social networking
account that he was located at an entity and the institution
may determine a category associated with the entity (e.g., the
entity may be certified within the social networking site and
also listed as part of a category). In other embodiments cat-
egory information may be determined by utilizing publicly
available information regarding category information from
the Internet. For example, the financial and social manage-
ment system 1 may determine that the user is located at entity
1 and search the Internet to determine that entity 1 is listed as
being a part of a coffee shop category (e.g., through a category
code, website of the entity, or the like).

As illustrated by block 114 in FIG. 1, the financial and
social management system 1 identifies images (e.g., icons,
digital photographs, avatars, logos, or the like) that are related
to an entity or a user associated with an activity, or the activity
in general. For example, the financial and social management
system 1 may access profile pictures, avatars, or other images
associated with other users through the contacts a user has
within the user’s social networking accounts. Moreover, the
financial and social management system 1 may also access
public information (e.g., images on the Internet) to identify
logos, photos, or other images associated with an entity for
the one or more activities. Moreover, images may also be
captured from e-receipts that are identified, for example in the
user’s e-mail accounts, from direct accounts with the entities,
or other like accounts. In other embodiments, images may be
captured from the user’s mobile device, such as through the
stored images on a user’s mobile device.

As illustrated by block 116 in FIG. 1, the financial and
social management system 1 receives an indication from the
user to access the financial and social management applica-
tion 15. In response, the financial and social management
system 1 authenticates the user. Block 118 of FIG. 1 illus-
trates that the financial and social management system 1
displays one or more of the financial and social management
interfaces described herein, such as the financial and social
management overview interface 200, the activity list interface
500, activity location interface 700, activity social relation-
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ship interface 800 (or other like filtered activity list interface),
package overview interface 1000, package image interface
1100, package transaction interface 1200, package social
relationship interface 1300, an activity history interface 1600,
activity review overview interface 1800, consumption inter-
face 1900, or other like interfaces.

FIG. 2 illustrates one embodiment of the financial and
social management overview interface 200. The financial and
social management overview interface 200 may display a
navigation bar that allows users to navigate through the finan-
cial and social management application 15. The navigation
bar may include an activity selection 202 that allows the user
to access activity lists, a package selection 204 that allows the
user to access packages, a history selection 206 that allows
user to view activity history and activity review interfaces, a
deals selection 208 for offers (e.g., coupons, discounts, or the
like) for products, or other like selection links. The financial
and social management overview interface 200 may also
include an activity list section 210, a package section 220,
past activity section 230, or other like sections, which provide
users an overview of activities and allows them to scroll
through various activity lists, packages, or past activities.

As illustrated in the activity list section 210 the user may be
able to view the activities associated with all of the user’s
accounts 212. This may include accounts that are located with
other secondary financial institutions, to which the user may
allow the primary financial institution to access in order to
consolidate financial transaction information from multiple
financial institutions into a single application. In other
embodiments, the financial and social management applica-
tion 15 may be hosted by a third party institution that is not a
financial institution, but which consolidates account informa-
tion from multiple accounts across multiple financial institu-
tions. The activity list section 210 may also allow the user to
view activities based on individual accounts (e.g., checking,
savings, investment, equity line, or any other type of account
involving the transfer of products, currency, or equivalent
values) within a single institution or across multiple institu-
tions.

As illustrated by the package section 220 the user may
scroll through various packages that have been automatically
created, or created manually by the user, in order to group the
user’s activities. The packages in the package section 220
may be displayed as package summaries 222 that include
activity images, such as photographs, logos, or other like
images, which relate to the activities in the packages. The
package summaries 222 may also illustrate activity informa-
tion associated with the activities in the packages, such as
dates, locations, total money spent, or the like.

As illustrated by the past activity section 230 the user may
scroll through various activities that the user may have
engaged in over specific days, or other time periods in the
past. The activities may be displayed as activity summaries
232 that include activity images and activity information as
was described with respect to the package section 220. The
activity lists, packages, and activity histories, as well as the
associated interfaces will be explained in further detail below.

FIG. 3 illustrates an image integration process 300 for an
activity list in accordance with one embodiment of the inven-
tion. As illustrated by block 302 in FIG. 3 the financial and
social management system 1 receives an indication that the
user (e.g., first user 4) participated in one or more activities.
This may include transactions for products with an entity,
transfers from other financial institutions, deposits from other
users (e.g. within or outside of the financial institution), trans-
actions with other users, or any other type of transaction that
a user may enter.
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As illustrated by block 304, the financial and social man-
agement system 1 identifies activity information for one or
more of the activities. For example, as previously described
the activity information may be a deposit of a check in the first
user’s account from another user (e.g., second user 4) and the
identified activity information may be the identity of the
second user 6. For example, the identity of the second user 6
may be determined from the information captured from an
image of the check (e.g., scanned check, photo of the check,
or the like). The name of the user on the check may be read
from the image of the check. Alternatively, the transfer may
be an electronic transfer from the second user 6 and the user’s
identity may be transferred electronically along with the
amount of the transfer. In other embodiments of the invention
the activity may be a transaction for a specific product or a
transaction with a specific entity. The identified activity infor-
mation may be the name of the product or the name of the
specific entity (e.g., merchant, other user, or the like) that is
determined from the transaction information sent to the insti-
tution after the user enters the transaction with the entity. In
other embodiments, the product or entity may be identified
through e-receipts, a social networking account, or other
means as described throughout the specification herein.

As illustrated by block 306 in FIG. 3, the financial and
social management system 1 identifies one or more images
associated with one or more users for one or more activities.
In the example of the check deposited by a first user 2 from a
second 6 user in the first user’s account, the financial and
social management system 1 may access the firstuser’s social
networking accounts and search for contacts that match the
identity of the second user 6 (e.g., using the name of the
second user 6 identified from the check or other type of
transaction). If a second user 6 is identified as a contact in the
first user’s social networking accounts, then the financial and
social management system 1 may automatically use the
image associated with the second user 6 (e.g., profile picture,
or the like) as an image for the activity of the deposited check.
In other embodiments of the invention the financial and social
management system 1 may identify images of the second user
6 tagged in the first user’s photos within the social networking
account and utilize the photos or portions of the photos as the
image associated with the activity (e.g., the deposited check
transaction). In still other embodiments, the financial and
social management system 1 may perform an image analysis
of' the profile picture to determine if the image is a picture of
the second user 6, instead of a picture of another person, an
animal, an object, scenery, or the like. The financial and social
management system 1 may also compare multiple photo-
graphs to identify an accurate image of the second user 6, for
example, making sure that the images tagged as the second
user 6 are consistent with each other. Moreover, in some
embodiments the financial and social management system 1
may prompt the first user 1 to select an image of the second
user 6 or confirm that an image determined automatically is in
fact the second user 6. Selection of an image for the second
user 6 may also occur when there are multiple users with the
same identity within the contacts of the first user’s social
networking accounts. In some embodiments of the invention
contacts may also be identified through the user’s contact lists
in the user’s e-mail accounts, contacts lists in the user’s
mobile devices, or other contact lists. In addition to capturing
images associated with the contacts in the contact lists, other
activity information about the contacts from the contact lists
may also be utilized by the financial and social management
system 1 (e.g., used to tag other users as explained in further
detail later).
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Block 308 of FIG. 3 illustrates that one or more images
from an activity with an entity (e.g., merchant) are also iden-
tified. For example, the financial and social management sys-
tem 1 may search the Internet for an image related to a
merchant, such as a logo of the merchant on the merchant
website, or an image of the merchant store captured from the
Internet or the social networking account of the first user 4. In
some embodiments, the user may have identified the mer-
chant (e.g., follows, likes, is a fan of, or is otherwise is
associated with the merchant) in the user’s social networking
accounts and the images may be determined from a social
networking page of the merchant. In other embodiments of
the invention, an image (e.g., logo, picture of store, or the like)
associated with the merchant may be stored within the finan-
cial and social management system 1, for example, by the
financial institution systems 10 as discussed in further detail
later. In other embodiments the user’s photos in the user’s
mobile device may be used as an image for the merchant (e.g.,
photo taken at the same or similar time as the transaction).
Again, the user may be prompted by the financial and social
management system 1 with one or more images associated
with the merchant before the image is associated with the
activity and displayed in the activity list interface 500, as
discussed in further detail later.

As illustrated by block 310 in FIG. 3, the financial and
social management system 1 may also identify one or more
images associated with a product involved in an activity. The
image for the product may be determined by the financial and
social management system 1 from a search of the Internet for
an image related to the product, such as a logo of the product
from a website related to the product, or an image of the
product captured from the Internet or from a social network-
ing account of the user. In some embodiments, the user may
have identified the product (e.g., follows, likes, is a fan of, or
is otherwise associated with the product) in the user’s social
networking accounts and the images may be determined from
a social networking page associated with the product. In other
embodiments of the invention, an image (e.g., logo, picture of
the product, or the like) associated with the product may be
stored within the financial and social management system 1,
for example, by the financial institution systems 10 as dis-
cussed in further detail later. In other embodiments the user’s
photos in the user’s mobile device may be used as an image
for the product (e.g., photo taken at the same or similar time
as the transaction). Again, the user may be prompted by the
financial and social management system 1 with one or more
images associated with the product before the image is asso-
ciated with the activity and displayed in the activity list inter-
face 500.

In still other embodiments of the invention, as illustrated by
block 312, other images may be associated with the activity,
such as but not limited to category images, location images, or
personal images captured by the user. For example, with
respect to category images, if a user makes a purchase for
coffee and an image for the coffee merchant is not available
(e.g., coffee merchant does not allow use of the image, coffee
merchant does not have an image on the Internet, no image in
the user’s social networking account is available, or the like)
a category image may be associated with the activity. The
category image may be a general icon that is used for food and
beverages, or more specifically cotfee shops (e.g., animage of
coffee beans, a cup of coffee or the like). With respect to
location images, an image of the city, or other location, in
which the user made the purchase may be used in association
with the activity. In some embodiments of the invention a
photo of the city (or other location) in which a user entered a
transaction may be used instead of an image of the user,
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product, merchant, or the like. Personal images may also be
associated with an activity instead of or in addition to a user,
product, merchant, or other like image. For example, instead
of'using a logo for a merchant, the financial and social man-
agement system 1 may capture an image taken at the same or
similar time as the transaction from a social networking
account of the user, and utilize the image with the activity
(e.g., utilize a family photograph at restaurant 1 from social
media instead of the logo of the restaurant.)

In some embodiments of the invention the financial and
social management system 1 may capture images from the
first user’s social networking accounts or mobile phone that
were taken, uploaded, or the like, at the same or similar time
as the time stamp of the transitions, or that may otherwise
reference the activity. Images may be taken by a mobile
device, camera, or other device that include not only a time
stamp associated with the image, but also a location stamp
(e.g., GPS stamp of the picture) associated with the image.
For example, if a user makes a purchase with entity 1, takes a
picture of the purchase, and uploads the picture to a social
networking site, the financial and social management system
1 may identify the photo as being related to the purchase
through the stored or uploaded photo containing location
stamp. For example, if the location stamp of the photo and the
location of the activity matched the photo may be associated
with the activity. In other embodiments of the invention, if the
photo is time stamped, the timestamp of the photo may be
compared with the transaction time and associated with the
activity if the transaction times are same or similar (e.g.,
within a specific range). For example, if the transaction time
of the purchase and the uploaded photo occurred within, for
example, 10 minutes of each other, the financial and social
management system 1 may identify that the photo should be
linked with the purchase in the first user’s account. In other
embodiments, if the photo was taken or uploaded outside of
the time period of the activity, but the social networking
account specifically referenced the name of the store, prod-
uct, or location in the description of the picture, the photo may
also be associated with the activity.

As illustrated by block 314, the financial and social man-
agement system 1 displays an activity list with the one or
more activities, the associated activity information, and the
associated one or more images in the interfaces, as described
throughout this specification.

It should be understood that in some embodiments of the
invention any images determined for an activity may be
stored and utilized again in the future without having to
identify the image again. For example, a logo of a restaurant
is captured and approved by the user the first time the activity
occurs, and all subsequent transactions with the restaurant
will use the same image. However, in some embodiments,
financial and social management system 1 may determine
images for each activity as they occur in the event that the
images related to the activities change over time. For
example, images are determined for each activity in order to
make sure an image of a product has not changed, a profile
picture of a user has not changed, or the like.

As previously discussed herein other types of images may
be associated with an activity in an activity list, such as card
art from the users involved in the transaction, check art from
the checks involved in the transaction, or other personalized
data of the users associated with a transaction. For example,
check art associated with a deposit of a check from user 2 in
an account of user 1 may be associated and displayed with the
activity of the deposit of the check in the account of user 1.

In still other embodiments of the invention the user may
request that specific images be associated with a transaction
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on a one time, permanent, or semi-permanent basis. For
example, the user may request that images for alocation, user,
entity, category, or period of time from public sources may be
associated with an activity. The user may select an image
from the Internet, from the user’s camera roll on a mobile
device, or like, and the image may be associated with the
activity.

In still other embodiments of the invention images from an
e-receipts may be associated with an activity when the finan-
cial and social management system 1 has identified an e-re-
ceipt that is related to an activity. The images used may come
from the e-receipt, a link provided in the e-receipt, or the like.

In addition, the financial and social management system 1
may also be able to identify the browsing history of user and
use the browsing history to associate additional activity infor-
mation and images with an activity. For example, right before
a user made a purchase the financial and social management
system 1 may identify that the user was searching for a prod-
uct or entity over the Internet. As such, the financial and social
management system 1 may be able to associate images from
the browser history (or other activity information) at the time
of the activity or just before the time of the activity with the
activity that the user subsequently entered into or previously
entered into at the same or similar time. For example, the user
may have searched for TVs and within the next five minutes
made a purchase of a TV. Therefore, an image ofthe TV in the
user’s browser may be associated with the activity related to
a large purchase that occurred at the same or similar time as
the time of the browser history of the user.

In some embodiments of the invention, images may also be
captured from the wish lists of users, which can be compared
to activities in order to capture images from the wish list and
associate the images with the activities in the financial and
social management system 1.

In addition to the various ways of capturing images, which
have been described above, activities may be tagged with
activity information in the same or similar way that has been
described with respect to associating images with activities,
which is described in further detail below.

FIG. 4 illustrates a tagged relationship process 400, in
accordance with one embodiment of the invention. As illus-
trated by block 402 in FIG. 4 the financial and social man-
agement system 1 receives an indication that the user (e.g.,
first user 4) participated in one or more activities. As previ-
ously discussed the activities may be any number of different
types of transactions associated with a user’s financial
accounts.

As illustrated by block 404 of FIG. 4, the financial and
social management system 1 accesses activity information
related to the location and time of the one or more activities.
This occurs in a same or similar way as was previously dis-
cussed with respect to capturing activity information and
images for the activity list described in FIG. 3. For example,
the location and time of an activity in some embodiments may
be provided in transaction information that a merchant sends
to an institution to complete a transaction. However, in some
embodiments the transaction information may not include
one or more of the location, date, and time information, or this
information may otherwise fail to be correct or have enough
specificity. Therefore, in other embodiments, the financial
and social management system 1 may utilize a location deter-
mining device in a mobile device of the user (e.g., first user 4)
to capture the approximate location and time of a transaction
in which the user first user 4 entered. In still other embodi-
ments of the invention the user (e.g., first user 4) may allow
access to the user’s social networking accounts, such that the
financial and social management system 1 may access the
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first user’s social networking accounts in order to identify
locations, times, images, and other like information related to
an activity of the user. For example, if a first user 4 entered
into a transaction with an entity that did not provide location
information (e.g., food truck that travels around to different
areas), and the first user 4 also used a social networking
account to indicate that the user was located at a specific area
when making the purchase, the financial and social manage-
ment system 1 may supplement the transaction information
received from the merchant with other activity information
identified using the first user’s social networking accounts
(e.g., the purchase related to the food truck was made at a
specific location).

In other embodiments of the invention a user’s calendar
(e.g., electronic calendar) may be utilized to identify the
location of the user during an activity, as well as other users
associated with the activity, or other general information
about the activity. For example, if the user entered a transac-
tion at 1 pm, the financial and social management system 1
may access the user’s calendar to identify that the user was
having lunch at noon with two other people, and then associ-
ate the location of the lunch (e.g., restaurant 1) and the other
users (e.g., second user 6 and a third user) from the calendar
information with the activity (e.g., the purchase made at 1
pm). The calendar may also be used to identify images that
may be associated with the activity, as previously described
with respect to FIG. 3.

As illustrated by block 406 of FIG. 4, after identifying the
location, date, and time that a first user 4 participated in one or
more activities, the financial and social management system 1
may identify and tag one or more users (e.g., a second user 6)
as being associated with one or more of the first user’s activi-
ties in a social relationship tag (e.g. user tag). As previously
described, the financial and social management system 1 may
automatically determine the users to tag by identifying other
users located at the same or similar location as the first user 4
at the same or similar time as the activity of the first user 4.
The location of the other users is determined in the same way
as described with respect to the first user 4, such as through
the transaction information in which the other users were
engaged, the location determining devices (e.g., GPS) of the
other users, the social networking accounts of the other users,
e-mail accounts, or the like. The financial and social manage-
ment system 1 may then identify ifthe other users are contacts
of'the first user 4 through either the first user’s social network-
ing accounts or the other user’s social networking accounts. If
the other users are contacts and are also located at the same
location as the first user 4 at the time of an activity associated
with the first user 4 or the other users, then it is likely that the
first user 4 and the other users are associated. As a result the
financial and social management system 1 may automatically
tag the one or more other users as being associated with the
first user’s activity, or otherwise present a proposed user tag to
the firstuser 4 for acceptance or denial of the user tag. In other
embodiments of the invention the financial and social man-
agement system may simply identify that a first user 4 entered
an activity at a particular time or location, and identify other
users in the social networking accounts of the first user that
were tagged at the same location and time, or identified in
images taken or uploaded at the same location and time, and
associate the other users with the activity of the first user 4.

As illustrated by block 408, the financial and social man-
agement system 1 identifies and tags one or more locations
associated with the one or more activities. The locations for a
particular activity may change or vary based on the type of
activity. For example, when purchasing food at a restaurant or
a product at a particular store, the location of the activity is
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likely the restaurant or the location of the store. This location
as previously discussed with respect to block 404 may be
determined using the transaction information sent to the insti-
tution, social networking account information, using a loca-
tion determining device in the user’s mobile phone, or the
like.

In some embodiments of the invention, some merchants do
not include location information in the transaction informa-
tion, the social networking information may not be available,
the location determining device may not be active, or the
location may not be related to the location of the purchase. For
example, when purchases are made for products over the
Internet that are later delivered to the customer, or when
purchases are made for future events or products, the location
tag for the transaction may be different than the location of the
purchase. With respect to purchases made over the Internet,
the entity associated with the activity may be located hun-
dreds or thousands of miles away from the user entering the
transaction. As such, the location associated with the activity
may be more appropriately described as the shipping address,
or purchase address, and not the location of the entity. For
example, a first user 4 may make three purchases over the
Internet with entity 1 from the first user’s primary residence.
One purchase may be for the firstuser 4 and it is shipped to the
firstuser’s primary residence, and as such either the addresses
associated with the account (e.g., primary residence) or the
shipping address may be the tagged location of the activity.
The second purchase may be for the first user 4 and it is
shipped to the first user’s vacation home, and as such the
shipping address should be identified as the tagged location.
The third purchase may be a gift for family or friends and it is
shipped to a location unrelated to the first user 4, and as such,
the first user’s primary residence may be the tagged location.
In order to determine the correct location tag for which to tag
the activity, the first user 4 may allow the financial and social
management system 1 to access the user’s e-mail accounts, or
other types of accounts, in order to access e-receipts from the
user. The financial and social management system 1 may
identify information from the e-receipts that indicates the
primary residence location, shipping location, the name asso-
ciated with the address (e.g., could indicate whether or not the
purchase was a gift), and other like information. In other
embodiments of the invention, at the time of purchase, or at
another point in time, the user may authorize that the entity
involved in the activity may automatically send an electronic
receipt of the activity information (e.g., transaction informa-
tion) to the institution associated with the account that the
user is utilizing to participate in the activity.

As illustrated by block 410 in FIG. 4, the financial and
social management system 1 identifies and tags one or more
entities associated with the one or more activities. This infor-
mation may be determined when the user makes a purchase
and the entity sends the transaction information, including the
name of the entity, to the financial institution. For example, a
fast food chain restaurant may provide the entity name to the
financial institution along with the cost of the purchase. How-
ever, in some embodiments some entities may be grouped
under a parent company, or otherwise may use a name unaf-
filiated with the actual entity, for example some restaurants
may be grouped under a holding company. As such, the name
of'an entity included in the transaction information may be the
holding or parent company and not the particular entity for
which the activity relates. In some embodiments of the inven-
tion, the entity tag may be determined by comparing the
location of the user, based on a location determining device of
the user’s mobile device or other location determination, with
the entity at the location of the user at the time of the activity
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(e.g., through the Internet). As also previously discussed, the
entity may also be determined from social networking
accounts of the user, e-receipts, accounts with the entity itself,
or other like accounts for which the user has allowed the
financial and social management system 1 access. The finan-
cial and social management system 1 can determine the entity
for a transaction by accessing one or more of the user’s
accounts with the user’s permission.

As illustrated by block 412 in FIG. 4, the financial and
social management system 1 identifies and tags one or more
categories associated with the one or more activities. Catego-
ries for products or entities may be identified in a number of
ways including entity and product codes, such as but not
limited to merchant category codes (MCC), stock keeping
units (SKU), bar codes, QR codes, universal product codes
(UPC), or any other type of codes. The product or category
codes may be included in the activity information transmitted
between the entity and the institution for the activity. The
entity or product codes may also be included in e-receipts sent
to the user or institution, and thus, extracted from the e-re-
ceipts as previously described herein. In other embodiments
of the invention the financial and social management system
1 may determine categories for products or entities by iden-
tifying the entity or product, as previously described herein,
and associating the entity or product with a category through
stored categories, searching the Internet for categories, or
other like means. Moreover, in some embodiments of the
invention the financial and social management system 1 may
access a user’s social networking account to identify a prod-
uct or entity that was liked, followed, or otherwise identified
by the user through a tag, description, or the like in the user’s
social networking account at the same or similar time as the
activity and associate a category with the activity based on the
product or entity.

As illustrated by block 414 in FIG. 4 an activity list 510 is
displayed to the user in an activity list interface 500 (or other
interface) as illustrated in FIG. 5 described below. As illus-
trated by block 416 the financial and social management
system 1 may receive an indication from the user (e.g., first
user 4) to update the activity list by adding, deleting, or
editing one or more tags associated with the one or more
activities. In one embodiment, proposed tags are presented to
the user for user acceptance before the tags are added to the
one or more activities. Furthermore, the user may be able to
optin or out of the tagging features of the financial and social
management system 1.

In some embodiments of the invention, software may be
utilized to identify people, locations, landmarks, products,
entities, or the like within images in the social networking
accounts of the users, stored databases, the Internet, or other
sources of information, in order to help to determine activity
information related to activities or images to associate with
the activities. For example, facial recognition software may
be used to identify users in images (e.g., in the foreground or
background of the image) that might be associated with an
activity in order to tag the user as being associated with the
activity. In another example, a landmark, landscape, text (e.g.,
sign, caption, or the like), or other like feature within the
image may be used to determine a location, entity, or category
tag to associate with the activity.

FIG. 5 illustrates an activity list interface 500, in accor-
dance with an embodiment of the invention. As illustrated in
the activity list interface 500 the navigation bar indicates that
the activity listis being displayed in the interface. The activity
list interface 500 may include an account selection 502, such
as a menu, link, drop-down selection, or the like to allow the
user to switch between displaying the activities for all

10

15

20

25

30

35

40

45

50

55

60

65

18

accounts, a single account, or multiple accounts across mul-
tiple institutions. The activity list interface 500 may also
include a calendar selection 504 that illustrates the activity list
in calendar form.

The activity list interface 500 may include an activity list
510 that is sorted based on the day of the transaction. The
activity list 510 may also include an account identifier 512
illustrating the institution name, institution image, or account
number indicating the account associated with the activity. As
illustrated in the activity list 510 multiple accounts from
multiple institutions may be provided in the activity list inter-
face 500. For example, the user may allow the financial and
social management system 1 to access accounts at other
financial institutions and include activities for the accounts at
the other financial institutions in the activity list 510 (e.g.,
Bank 1, Bank 2, or the like).

The activity list 510 may also include an entity identifier
514 illustrating the entity image, entity name, or entity num-
ber indicating the entity associated with the activity. As illus-
trated in the activity list 510 the entity may be different
merchants or users engaged in various activities (e.g., trans-
actions, deposited checks, money transfers, account transfers,
account credits or debits, or the like). The activity list may
also include activity information captured from various
sources, such as an entity name 516, activity category 518,
activity time 520, activity location 522, activity cost 524, or
other like activity information.

In some embodiments of the invention the activity list 510
may also include an activity tag section 530, which may be
expanded or hidden in the activity list. Within the activity tag
section 530 the tags may be automatically or manually added
to the activity as previously discussed with respect to FIG. 4
and elsewhere throughout this specification. As illustrated the
tags may include user tags 532, location tags 534, entity tags
536, and category tags 538. In other embodiments of the
invention, other tags may be included, such as but not limited
to time of day tags (morning, afternoon, evening, late night, or
the like). As illustrated in the activity tag section 530 the user
may also have the ability to connect additional accounts 542,
view packages 544 in which the activity is located, edit
images 546 associated with the activity, and edit tags 548 in
order to add, delete, or change tags.

As further illustrated in the activity list 510, the activities
may be broken down into individual products within a prod-
ucts section 570 of the activity list 510. The products section
570 may be expanded or hidden as desired by the user. Typi-
cally only a total cost of an activity is transmitted between an
entity with which a user entered a transaction and the financial
institution with which the user’s account is located. There-
fore, the institution often does not have a list of the products
associated with the activity. As previously discussed the user
may allow the institution to access the user’s accounts, such
as but not limited to, e-mail accounts, entity accounts, social
networking accounts, or the like in order to allow the financial
and social management system 1 to determine a list of prod-
ucts associated with an activity (e.g., through e-receipts, past
orders within an entity account, references to products in
social networking accounts at the same or similar time as the
activity, or the like). Individual products within the products
section 570 may have images, as well as tags of locations,
categories, entities, or the like associated with the individual
products within the activity. For example, a TV and cable may
be purchased through entity 1, however, entity 1 is only a
distributor and the TV is actually produced by entity 5, while
the cables are produced by entity 6. As such not only is the
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activity tagged with entity 1, but the actual products within
the activity may be tagged with entity 5 and entity 6 respect-
fully.

FIG. 6 illustrates an activity filter process 600, in accor-
dance with an embodiment of the invention. As illustrated by
block 602 of FIG. 6, the financial and social management
system 1 receives an indication of one or more activities in
which a first user participated, and tags the one or more
activities with location, user, entity, category, or other like
tags associated with one or more of the activities, as previ-
ously described with respect to FIG. 4.

As illustrated by block 604 of FIG. 6, the financial and
social management system 1 receives an indication from a
user (e.g., first user 4) to filter activities by location and
display the filtered activities in an activity location interface
700 as illustrated in FIG. 7. The activity location interface 700
may include a navigation bar, a location image section 710, a
relationship section 720 (e.g., location map, or the like), and
an activity list section 730. A location header 702 may also be
provided in the activity location interface 700, which identi-
fies the location of the one or more activities.

The location image section 710 may include a photograph
of'the city, area, section of a city, or other like location that is
related to the one or more activities. The image may be
determined as previously described with respect to FIG. 3, or
another like means. The location image section 710, or
another section within the activity location interface 700 may
include an activity summary 712 illustrating the total amount
spent at the location, date range associated with the location
activities, or other activity information related to the activities
at the location.

With respect to the relationship section 720 of the activity
location interface 700, the relationship section 720 may be a
location map illustrating the locations of the activities on a
map. The map may be interactive and may include markers
722 (e.g., pins, flags, pointers, or the like) that not only indi-
cate the location of the activity, but also may provide activity
information, such as but not limited to, the products pur-
chased, the costs, the date and time of the activity, the name of
the entity, or the like. The activity information may be iden-
tified by rolling over or selecting the one or more markers. In
other embodiments of the invention, the relationship section
720 may include other activity information, such as amounts
spent for grouped time periods, users, entities, categories, or
the like within the specified location.

With respect to the activity list section 730, the activity list
is filtered to only display activities within the one or more
selected locations, but may have the same information as
previously described with respect to the activity list interface
500 illustrated in FIG. 5.

As illustrated by block 606 of FIG. 6, the financial and
social management system 1 receives an indication from a
user (e.g., first user 4) to filter activities by one or more users
and display the filtered activities in an activity social relation-
ship interface 800 as illustrated in FIG. 8. The activity social
relationship interface 800 may comprise a navigation bar, a
social relationship image section 810, a relationship section
820 (e.g., word block, location map, or the like), and an
activity list section 830. A social relationship header 802 may
also be provided in the social relationship interface 800 illus-
trating the one or more users included in the social relation-
ship interface 800. As illustrated in the social relationship
header 802 of FIG. 8, only activities associated with a single
user (e.g., USER 2) are displayed, however, the first user 4
may also filter the social relationship interface 800 based on
groups of two or more users. As such, the social relationship
header 802 may include the names of more than one user.
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The social relationship image section 810 may include one
or more photographs, or other type of image, associated with
the one or more users. The images may be determined and
included in the social relationship image section 810 as pre-
viously described with respect to FIG. 3. The social relation-
ship image section 810, or another section within the social
relationship interface 800 may include an activity summary
812 illustrating the total amount spent with one or more users,
date ranges for the activities associated with the one or more
users, or other activity information related to the activities
associated with the one or more users included in the social
relationship interface 800.

With respect to the relationship section 820 of the social
relationship interface 800, the relationship section 820 may
be a word map as illustrated in FIG. 8. The word map may
illustrate the most important categories for the activities asso-
ciated with the users. In other embodiments of the invention
the relationship section 820 may be a summary of the largest
purchases, most purchases, categories of purchases, or the
like with the one or more other users, and the associated
amounts spent with respect to each. In other embodiments the
relationship section 820 may be a location map illustrating
locations of the activities on a map that are associated with
one or more other users. As described with respect to FIG. 7,
the location map may be interactive and may include markers
(e.g., pins, flags, pointers, or the like), which not only indicate
the location of the activity, but also may provide activity
information such as the products purchased, the costs, the
date and time of'the activity, the name of the entity, or the like.
The activity information may be identified by rolling over or
selecting the one or more markers.

With respect to the activity list section 830 the activity list
is filtered to only display activities associated with one or
more users, but may have the same information as previously
described with respect to the activity list interface 500 illus-
trated in FIG. 5.

As illustrated by block 608 of FIG. 6, the financial and
social management system 1 receives an indication from a
user to filter activities by one or more entities and display the
filtered activities in an activity entity interface. The activity
entity interface is not displayed herein, but may be the same as
or similar to the location activity interface 700 and the social
relationship interface 800 as illustrated and described with
respect to FIGS. 7 and 8. The activity entity interface may
include an entity image section providing images associated
with the entity as previously described herein. The activity
entity interface may also include a relationship section pro-
viding activity information in a location map illustrating the
location of transactions associated with the entity. Activity
information may also be displayed in a relationship section
through the use of word maps, categories of products with the
associated amounts spent for the categories, or the like. The
activity entity interface may also include an activity list fil-
tered to only display activities associated with one or more
entities, but the activity list may have the same or similar
information as previously described with respect to the activ-
ity list interface 500 illustrated in FIG. 5.

As illustrated by block 610 of FIG. 6, the financial and
social management system 1 receives an indication from a
first user 4 to filter activities by one or more categories and
display the filtered activities in an activity category interface.
The activity category interface is not displayed herein, but
may be the same as or similar to the location activity interface
700 and the social relationship interface 800 as illustrated in
and described with respect to FIGS. 7 and 8. The activity
category interface may include a category image section pro-
viding images associated with a product, category of prod-
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ucts, services, category of services, or the like as previously
described herein with respect to FIG. 3. The activity category
interface may include a relationship section providing activ-
ity information displayed through the use of one or more
categories with associated amounts spent within each of the
one or more categories. In other embodiments the relation-
ship section may provide activity information in a location
map illustrating the location of activities associated with the
category. The activity category interface may also include an
activity list filtered to only display activities associated with
one or more categories, but the activity list may have the same
or similar information as previously described with respect to
the activity list interface 500 illustrated in FIG. 5.

As illustrated by block 612 of FIG. 6, the financial and
social management system 1 displays the one or more inter-
faces from block 604 through 610 to the user automatically or
upon request by the user. As illustrated by block 614 of FIG.
6, the financial and social management system 1 receives an
indication from the user to update the filtered activity lists in
one or more of the filtered interfaces from block 604 through
610. As was previously discussed with respect to respect to
the tagged relationship process 400 illustrated in FIG. 4 and
the activity list interface 500 illustrated in FIG. 5, the user
may add, remove, or edit the activities or the tags in the
filtered activity lists illustrated in the various interfaces.

In other embodiments of the invention the activities may be
filtered based on the expenses (e.g., costs for a purchase)
associated with an activity or the time at which the activities
occurred during the day (e.g., morning, afternoon, night, a
specific hour, or the like). As such, the user may request to
filter the activities based on purchases that fall within a cost
range of the activities. In some embodiments the activities
may be filtered using a combination of the activity informa-
tion. For example, the user may request to filter all activities
related to purchases at restaurants (e.g., category filter),
which occurred during lunch time (e.g., time of day filter),
and were in the range of $10 to $20 (e.g., cost filter). This
allows the user to view all of the activities that the user made
and the associated images, users, categories, locations, and
entities for the activities that meet the user’s filters in order to
identify spending habits and allow the user to adjust spend-
ing.

FIG. 9 illustrates a past package process flow, in accor-
dance with an embodiment of the invention. As illustrated by
block 902 of FIG. 9 the financial and social management
system 1 receives an indication that a first user participated in
one or more activities over a period of time or for a particular
location.

As illustrated by block 904 of FIG. 9, the financial and
social management system 1 accesses activity information
related to the location and/or time of the one or more activi-
ties. The location and time may be determined as previously
discussed herein, such as but not limited to the transaction
information between the entity and the user, a location deter-
mining device in the user’s mobile phone or other device, the
social networking accounts of the user, e-receipts, or the like.

As illustrated in block 906 of FIG. 9, the financial and
social management system 1 groups the one or more activities
into activity packages based on the activity location and/or
time period information automatically or manually. The time
period may be determined automatically based in part on the
activity information associated with the location, users, enti-
ties, or categories related to the one or more activities. For
example, the financial and social management system 1 iden-
tifies that the user has participated in one or more activities in
city 1 by identifying that the user has entered into transactions
within the location of city 1. Furthermore, the financial and
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social management system 1 may determine a time period for
the package by identifying transactions before and after any
transactions in the location of city 1 and limiting the time
period to the first and last transactions made in the location of
city 1 (or any other transactions on the same day, or the like).
The financial and social management system 1 may also
identify activities that occurred outside of the time period that
may be included in the package. For example, if the package
is a trip, the financial and social management system 1 may
identify the cost of the flights associated with the package
using e-receipts, or other means described herein, and add the
entity and costs of the flights to the package. In other embodi-
ments of the invention, the financial and social management
system 1 may identify that the user made a number of pur-
chases the day before arriving in city 1, such as for example at
gas stations and a hotel that may be identified as travel costs
associated with the trip, and thus, the financial and social
management system 1 may add these purchases to the pack-
age even though the purchases were not made in the location
(e.g., city 1) associated with the package.

As illustrated by block 908 of FIG. 9, the financial and
social management system 1 accesses one or more of the
user’s social networking accounts and identifies images asso-
ciated with one or more of the activities in the packages as
previously described herein with respect to FIG. 3. For
example, the financial and social management system 1 may
identify images posted on social networking accounts of the
user either at the same time or at the same location as the time
period and location of the package or the one or more acti-
vates in the package. As such, images posted within the time
period at the location associated with the package (e.g., pho-
tos uploaded during the trip), images tagged as being associ-
ated with the location outside of the time period of the pack-
age (e.g., photos uploaded after returning from the trip), or
images posted at the same or similar time as activates outside
of the location and time period that are added later (e.g.,
photos of the user at the time of the flight before the trip,
photos of the user at locations on the way to the location, or
the like) may be determined and/or added to package auto-
matically or manually.

Block 910 of FIG. 9 illustrates that the financial and social
management system 1 may access a first user’s social net-
working accounts to identify one or more other users associ-
ated with the one or more activities or the package, as previ-
ously described in FIG. 4 with respect to identifying and
tagging users. In some embodiments this may comprise
allowing the financial and social management system 1 to
access the first user’s 4 social networking accounts, and there-
after, the financial and social management system 1 deter-
mines contacts that were tagged or otherwise associated with
the first user 4 during the same time period or location that is
covered by the package. In some embodiments, however, a
first user 4 may associate (e.g., tag) another user in a social
networking account without the other user being present at
the activity, and as such the financial and social management
system 1 may identify users that should not be associated with
a particular package. Therefore, in some embodiments, if a
second user 6 is tagged in a photo in the first user’s social
networking accounts within the time period or location of the
package, but the second user 6 has not entered into transac-
tions within the location or time period of the package, then
the second user 6 may not be included in the package.

In other embodiments, as illustrated by block 912, the
financial and social management system 1 may identify one
or more other users (e.g., second user 6) associated with one
or more activities in the package. For example, the financial
and social management system 1 may identify transactions
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made by other users at the same or similar time as the first user
4 at the same or similar location. Then the financial and social
management system 1 may access the first user’s social net-
working accounts to identify if these other users (e.g., a
second user 6) are contacts with the first user 4 in the first
user’s social networking accounts, and as such, may be iden-
tified as being associated with the first user 4 in the package.
The other users (e.g., second user 6) may then be associated
with (e.g., tagged, or the like) the package or the one or more
activities within the package.

As illustrated by block 914, the financial and social man-
agement system 1 may receive an indication from the first
user to access the financial and social management applica-
tion 15, and the financial and social management system 1
authenticates the first user 4. As illustrated by block 916, the
financial and social management system 1 displays the one or
more packages to the user containing the grouped activities,
tagged users, and associated images. In some embodiments,
as illustrated by block 918, the financial and social manage-
ment system 1 may receive an indication from the user to
update the one or more packages or activities within the
packages by adding, removing, or editing the activities,
tagged users, or images for the individual activities or the
packages in general.

In other embodiments of the invention, instead of, or in
addition to being automatically created, the packages may be
manually created. For example, the user may select a date
range for a package, a location for the package, activities to
include in the package, or users to add to the package, in order
to create a package or supplement an automatically created
package.

FIG. 10 illustrates a package overview interface 1000, in
accordance with an embodiment of the invention. The pack-
age overview interface 1000 may include a list of packages
summaries 1010 (e.g., first package 1002, second package
1004, third package 1006, or the like). A package summary
1010 may include for example, a package name 1012, pack-
age date 1014, package location 1016, package cost 1018,
package activities 1020 (e.g., transactions with entities and
associated costs of the one or more transactions within the
package), and package images 1022 (e.g., photos, icons,
logos, or the like). The package summary 1010, in some
embodiments may also include one or more users associated
with the activities in the package (e.g., tagged, or the like), or
one or more categories associated with the activities in the
package. Additional details about the package may be viewed
by selecting on one of the package summaries 1010.

FIG. 11 illustrates a package image interface 1100, in
accordance with an embodiment of the invention. The pack-
age image interface 1100 comprises a package name header
1102, a package map section 1110, and a package informa-
tion section 1120. The package name header 1102 provides
the name of the package. The package map section 1110 may
include a location map illustrating the locations of the activi-
ties in the package on a map. The map located in the package
map section 1110 may be interactive, and may include mark-
ers 1112 (e.g., pins, flags, pointers, or the like) that not only
indicate the locations of the activities, but also may provide
activity information such as the products purchased, the costs
of'the products, the date and time of the activities, the name of
the entities associated with the activities, users associated
with the activities, or the like. The activity information may
be identified by rolling over or selecting the one or more
markers 1112. The package map section 1110, or another
section, may also comprise a package information section
1114 illustrating the package cost (e.g., the total cost of the
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activities in the package), and a package date (e.g., date
ranges of the activities), or other like information.

The package information section 1120 may include an
image tab 1122, an activity list tab 1124, and a user tab 1126.
As illustrated in FIG. 11, when the image tab 1122 is selected
the one or more images associated with the package are
displayed. As illustrated in FIG. 12, when the activity list tab
1124 is selected an activity list 510 is displayed, as was
previously described with respect to the activity list interface
500 illustrated in FIG. 5. As illustrated by FIG. 13, when the
usertab 1126 is selected the users associated with the package
are displayed along with images of the users as previously
discussed with respect to the image integration process 300 in
FIG. 3 and the activity list interface 500 in FIG. 5.

FIG. 14 illustrates a proposed package process 1400, in
accordance with an embodiment of the invention. As illus-
trated by block 1402, the financial and social management
system 1 receives an indication that the user would like to set
up a package for one or more activities. The indication may
include one or more time periods, or one or more locations
associated with the package. For example, a first user 4 may
select a weekend for a trip and a location for the trip.

As illustrated by block 1404, the financial and social man-
agement system 1 may receive an indication from a user to set
up a budget for the package of one or more activities on the
trip. For example, a first user 4 may set a budget of $2,000 for
the trip.

Block 1406 of FIG. 14 illustrates that the financial and
social management system 1 receives and indication from a
user to allocate funds from one or more user accounts to the
package. For example, a first user 4 may allocate $500 from a
savings account, $500 from a checking account, $500 from an
investment account, and the last $500 may be selected as
having to be saved for the trip.

As illustrated by block 1408 the user may group one or
more past activities into the package. For example, a first user
4 may indicate that the plane ticket has been already pur-
chased for a cost of $500, and assign the activity of the plane
ticket and the associated cost to the package created. In other
embodiments of the invention, the assignment of activities to
the package may be performed automatically by the financial
and social management system 1 (e.g., plane ticket is auto-
matically associated based on the location activity informa-
tion). Furthermore, as illustrated by block 1408 the user may
also add proposed future activities to the package. For
example, the first user 4 may have booked a hotel for the trip
for $250 a night for two nights, but the user’s account is not
charged until the stay at the hotel is completed. As such, the
first user 4 may assign the cost of the hotel to the package as
a future activity expense in order to budget for the package. In
other embodiments of the invention the future cost may be
assigned to the package automatically by the financial and
social management system 1.

Block 1410 illustrates that the financial and social manage-
ment system 1 receives an indication to associate one or more
users with the package or with activities in the package. For
example, the first user 4 may identify and tag users from
previous activities within the first user’s financial accounts.
The first user 4 may also tag other users by selecting various
users from the first user’s social networking accounts. The
financial and social management system 1 may also access
the social networking accounts of the first user 4 to automati-
cally tag user’s associated with the package or the one or more
activities in the package as previously described with respect
to the tagged relationship process 400 of FIG. 4. The financial
and social management system 1 may access the social net-
working accounts of the first user 4 to access images for the
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tagged users as previously described with respect to the image
integration process 300 of FIG. 3, the tagged relationship
process 400 of FIG. 4, and the activity list interface of FI1G. 5.

In other embodiments of the invention, the financial and
social management system 1 may access the first user’s
e-mail accounts, phone contact list, or other accounts to iden-
tify contacts, or otherwise receive e-receipts for activities or
proposed activities, in order to tag users in the package. For
example, the financial and social management system 1 may
identify in an e-receipt for the flight associated with the pack-
age that the flight includes a second user 6, and thus, the
financial and social management system 1 tags the second
user 6 within the package. Moreover, as previously discussed
the financial and social management system 1 may identify
users to tag in the package as previously discussed with
respect to the tagged relationship process 400 of FIG. 4 and
the activity list interface of FIG. 5. That is, in one embodiment
the financial and social management system 1 may identify
users that are contacts with each other through the social
networking accounts of the users, and also identify that users
made similar purchases at the same or similar times and/or
locations. For example, the financial and social management
system 1 identifies that the first user 4 and the second user 6
are contacts, and both the first user 4 and the second user 6
have purchased the same flight to the same place. This infor-
mation may be available to the financial and social manage-
ment system 1 because both users may use the same financial
institution, provide information from multiple financial insti-
tution accounts, allow access to e-receipts sent between the
first user 4 and the second user 4 in the e-mail accounts of the
users, or the like.

As illustrated by block 1412, the financial and social man-
agement system 1 receives an indication to associate one or
more images with the package or with the one or more activi-
ties in the package. For example, as previously described
herein with respect to the image integration process 300 of
FIG. 3, images may be associated with proposed activities
within the package. For example, the airline logo may be
attached to the proposed flight activity in the package based
on images captured from e-receipts from the airline, over the
Internet, from the user’s social networking accounts, from
stored images in the financial institution, or the like. Further-
more, images of the identified location of the trip may be
included in the package from various sources, for example, by
retrieving images from the Internet, from e-receipts in e-mail
accounts, from social networking accounts, or the like. More-
over, if the package has the same location, or has the same or
similar activities as past packages or activities, images from
the past packages or activities may be incorporated into the
proposed package.

Block 1414 illustrates that the financial and social manage-
ment system 1 receives an indication from the user to add,
remove, or edit one or more users, images, activities, tagged
activity information, or other like information within the
packages.

As illustrated in block 1416 the financial and social man-
agement system 1 may add links to one or more activities
within the packages. For example, a link to the first user’s
flight status may be included in the package in order to allow
the user check the status of the flight as the trip approaches.
The user may allow the links to be added by allowing the
financial and social management system 1 to access an e-re-
ceipt or other linked information included in the first user’s
e-mail account, or other account (e.g., an account with the
specific entity). In another example, the financial and social
management system 1 may identify activities purchased
before the trip, such as tickets to a game, and provide linked
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information in the package regarding the game (e.g., website
of'the team, directions from the hotel to the game, or the like).
In some embodiments, the financial and social management
system 1 may provide links for activities that are not yet
included in the package in order to provide suggested offers
for activities in which to participate while at or near the
location associated with the package.

As illustrated by block 1418, the financial and social man-
agement system 1 may share the one or more packages with
other users that may be involved with the trip. For example, a
group of people may be involved in planning the trip and
paying for aspects of the trip, and as such, the packages (but
not the user’s financial account information) may be shared
with various users to budget and pay for the trip associated
with the package. Multiple users may be able to add, delete,
and edit information within the package in order to plan for a
trip or other event (e.g., saving for a purchase, or the like). In
some embodiments of the invention payments may be col-
lected or disbursed from or to the users in the package by
pulling or pushing funds between the financial accounts of the
users within the package.

In some embodiments of the invention the packages, and in
particular the past packages, may be exported to another file
type, printed out, or the like, in order to create an expense
report for a business trip, to share the activities with budgeting
software, or to share the activities with other users (e.g., users
on the trip, or the like).

In some embodiments of the invention the packages may
be formed based on groups within the social networking
accounts of a user. For example, a user may be a part of a
group within a social networking account, such as a charity
group, a fan group, alumni group, a group associated with a
product, entity, user, or category, or another like group. The
financial and social management system 1 may identify that
one or more activities of the user may be associated with the
group and information from the social networking group may
be captured. For example, users within the group may be
tagged as being associated with an activity. In other embodi-
ments, other activity information, images, or other digital
content may be captured from the group within the social
networking account and associated with an activity.

In some embodiments of the invention the social network-
ing accounts of a user may be utilized to not only identify
activities in the past (e.g., past locations of the user) or current
activities (e.g., current locations of the user), but may also
have the ability to identify future activities (e.g., locations at
which the user will be in the future). To the extent that a social
networking account includes information about the user in
the future, the financial and social management system may
be able to capture the future information and associate this
type of activity information with an activity, as previously
described herein with respect to past or current activities of
the user.

FIG. 15 illustrates an activity history process 1500, in
accordance with an embodiment of the invention. As illus-
trated by block 1502, the financial and social management
system 1 receives an indication to identify activity history for
one or more activities in the past based on a past time period
(e.g., over a date range, specific selected date in the past,
automatically every month, six months, a year, or other like
date or date range in the past). For example, the first user 4
may request, or be provided automatically, a view of activities
that occurred on a particular day in the past, such as on a
user’s birthday or other day in the past.

As illustrated in block 1504 in FIG. 15, the financial and
social management system 1 receives an indication to identity
activity history for one or more activities that occurred at a
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particular location (e.g., in a country, state, city, town, area
within a city, area around a particular radius, or the like) either
automatically or based on input from the user. For example,
when a user enters a particular location, the financial and
social management system 1 may automatically identify the
user’s location and determine all of the activities that
occurred in the location in the past. In other embodiments, the
user may select a particular location for which to receive
activity history.

Block 1506 in FIG. 15 illustrates that the financial and
social management system 1 then identifies the one or more
activities that meet the past time period and/or the location
request from block 1502 and 1504. For example, the financial
and social management system 1 identifies all of the transac-
tions that occurred exactly a year ago from the current day. In
addition, or alternatively, the one or more activities may be
limited by location, such as within a particular city for a time
period of two weeks in the past.

As illustrated by block 1508, the financial and social man-
agement system 1 displays the one or more activities that
meet the activity history along with activity information
related to the location, associated users, entities, or catego-
ries, as well as images as previously described herein. This
information may be stored by the financial institution, how-
ever, in some embodiments it may be difficult to store all of
this information for all the activities of all of the users, and
thus, instead of storing this information, the financial and
social management system 1 may access this information
again on an as needed basis from the user’s social networking
accounts, the Internet, or the like as previously described
herein.

FIG. 16 illustrates an activity history interface 1600, in
accordance with an embodiment of the invention. The activity
history interface 1600 includes a date history section 1610
and a location history section 1620. The date history section
1610 may include an image of one or more activities that
occurred on a particular date in the past (e.g., illustrated as one
year ago). The image illustrated in the date history section
1610 may be stored from the original activity, or otherwise
determined as needed in the same or similar way as was
previously described with respect to the image integration
process 300 illustrated in FIG. 3. Activity information for the
activity on the date in the past may be included in place of or
along with the image. For example, the amount of the activity
1612, the location of the activity 1614, the users associated
with the activity 1616, or categories associated with the activ-
ity 1618 may be associated with the image. The activity
information, like the image, may have been stored by the
institution, or otherwise may be determined as needed, as
previously discussed throughout the specification. The activ-
ity information may be included along with the image, or
otherwise selection features (e.g., icons, links, or the like)
may be provided that display the activity information when
rolled over or selected by the user, as illustrated in FIG. 16.

The location history section 1620, may include an image of
one or more activities that occurred at a particular location in
which the useris located (e.g., within 3 miles) or for which the
user requested (e.g., activities in city 1). The image illustrated
in the location history section 1610 may be stored from the
original activity, or otherwise determined as needed in the
same or similar way as was previously described with respect
to the image integration process 300 illustrated in FIG. 3.
Activity information may be included in place of or along
with the image. For example, the amount of the activity 1622,
the location of the activity 1624, the users associated with the
activity 1626, or categories associated with the activity 1628
may be associated with the image. The activity information
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may be included along with the image, or otherwise selection
features (e.g., icons, links, or the like) may be provided that
display the activity information when rolled over or selected
by the user, as illustrated in FIG. 16.

In some embodiments of the invention the financial and
social management system 1 may push, pull, share, export, or
otherwise allow other users to view or share at least some of
the activity history with other users within or outside of the
financial and social managements system 1. The activity his-
tory of the first user 4 may be sent to other users (e.g., second
user 6). For example, if a first user 4 went to dinner with a
second user 6 on the first user’s birthday a year ago, a portion
or all of the activity history related to the restaurant, images,
users, amount spent, or other activity information may be
made available to the second user 6 as a reminder of the
activities of the first user 4 and second user 6 in the past.

In addition to sending activity history that may be shared
between users, sponsored offers (e.g., coupon, discount,
rebate, price reduction, or the like) may be sent to the first user
and/or the other users associated with the activity history
information. The financial and social management system
may provide an offer to the first user 4 or the second user 6
when the activity information is shared. For example, the
restaurant at which the users were located may provide an
offer to the users through the financial and social management
system 1 when it is determined that the users have not par-
ticipated in any activities at the restaurant in the last three
months. The financial and social management system 1 may
provide activity history related to the experience of the users
at the restaurant along with the offer in order to provide a
more personalized offer to the users.

FIG. 17 illustrates an activity review process 1700, in
accordance with an embodiment of the invention. As illus-
trated by block 1702 in FIG. 17, the financial and social
management system 1 identifies a time period for which to
provide activity review information for one or more activities.
The activity review information may be provided automati-
cally or based on input from a user. For example, the financial
and social management system 1 may automatically provide
activity review information for the previous year, or the user
may request activity review information for the last six
months. In other embodiments of the invention any time
period may be used or selected (e.g., previous 5 years, 2 years,
1 year, 10 months, 6 months, 3 months, or the like).

As illustrated by block 1704, the financial and social man-
agement system 1 may identify the activity information to
aggregate over the time period automatically, or based on
input from a user. For example, the financial and social man-
agement system 1 may automatically identify the first user’s
largest purchase over the past year, the user with which the
first user 4 spent the most money, the one or more categories
for which the first user 4 spent the most money, or the like. In
other embodiments of the invention the user may select the
activity information to aggregate. For example, the first user
4 may select that he would like to view how much money he
spent when he was with the second user 6, his largest pur-
chase, the five categories for which the first user 4 spent the
most money, or any other like activity review information.
Block 1706 of FIG. 17 illustrates that the financial and social
management system 1 aggregates the activity information for
the one or more activities over the time period based on the
location, social relationships, entities, and/or categories. In
other embodiments the user may identify a set of aggregated
activity information that is interesting, such as by liking,
giving a thumbs up, or otherwise approving the aggregated
information. As such, the financial and social management
system may identify preferences for aggregating specific



US 9,323,852 B2

29

activity information for auser or a group of users based on the
feedback regarding the aggregated information from various
users over time.

As illustrated in Block 1708 of FIG. 17, the financial and
social management system 1 supplements the aggregated
activity information with educational information (e.g., con-
sumption data) regarding the one or more activities. For
example, consumption data may identify that the amount of
gas purchased by the first user 4 over the span of year may be
enough to drive between city 1 and city 2 five times. The
educational information may help users to allocate and bud-
get the user’s spending habits.

Block 1710 of FIG. 17 illustrates that the financial and
social management system 1 displays the aggregated activity
information and/or educational information (e.g., consump-
tion data, and the like) to the user in an activity review inter-
face 1800 as illustrated in FIG. 18. The activity review inter-
face 1800 may include one or more expense summary
sections 1810 illustrating the expense associated with activi-
ties (e.g., the most expensive purchases for the first user 4).
The activity review interface 1800 may also include one or
more category sections 1820 illustrating the categories of
entities, specific entities, categories of products, or specific
products that are associated with activities of the user (e.g.,
coffee shops are where the first user 4 participates in the most
activities). The activity review interface 1800 may also
include a time section 1830 illustrating the percentage of
transactions during a specific time within a day, week, month,
or the like for a category, location, user, entity, or the like (e.g.,
X percent of transactions occur between 11 pm and 2 am. The
activity review interface 1800 may further include a social
relationship section 1840 that illustrates the users with which
the first user 4 spends money, but which may also illustrate the
category, location, time, or entity information for the activi-
ties as well (e.g., X percentage of the first user’s activities
associated with a second user 6 are made in restaurants). The
activity review interface 1800 may also illustrate the activity
information with consumption information such as but not
limited to a consumption information section 1850 that illus-
trates facts or educational information related to the aggre-
gated activity information. For example, the user’s gas pur-
chases may be identified and a consumption metric may be
applied to the activity to illustrate how far the user has trav-
eled (e.g., the first user’s gas purchases could have allowed
the first user 4 to drive between city 3 and city 4 five times). In
other embodiments, the distances traveled between purchases
may be totaled and provided indicating how far the user
travels from the user’s home to make purchases. In other
examples, the amount of coffee plants used to make all of the
coftee the user has consumed may be displayed in a consump-
tion information section 1850. The aggregated activity infor-
mation may include category, location, user, entity, time
period, or other like information, alone or in combination
with each other for the user’s activities over a period of time.

The sections illustrated in the activity review interface
1800 may be interactive to allow a user to drill-down to
additional aggregated activity information and consumption
information. For example, as illustrated by the consumption
interface 1900 in FIG. 19, the financial and social manage-
ment system 1 may illustrate that based on the aggregated
activity information a user drinks on average 3.2 cups of
coffee a day which translates to 1,168 cups of coffee a year,
which eventually illustrates the number of coffee plants
needed to produce the 1,168 cups of coffee a year. Other
information may be provided in the consumption interface
1900, such as list of all of the users associated with the first
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user 4 and the associated amounts spent with each user, or any
other type of aggregated activity information.

In some embodiments of the invention aggregated infor-
mation and the associated educational information (e.g., the
consumption information) may be displayed using info-
graphics that include images, video, clips, or other digital
content that helps to illustrate the aggregated activity infor-
mation.

In addition to embodiments of the invention described
herein, the financial and social management system 1 may
provide deals for activities, packages, past activities, or the
like. The deals may be provided in the activity lists, packages,
or past activity interfaces described herein.

In some embodiments of the invention the financial and
social management system may allow a user to transfer infor-
mation back to, or share information with the social network-
ing accounts of the user, based in part on the activities in
which the user participates. For example, the after a user
makes a purchase, and the identity of the product, entity,
category, or user is identified from the various sources of
information, the financial and social management system 1
may prompt the user if the user would like to “like,” support,
follow, or otherwise indicate that the user has a relationship
with the product (e.g., likes the product), entity (e.g., follows
or likes the entity), or user (add the user as a contact in the
social networking account of the user). In other examples, the
financial and social management system 1 may prompt the
user to determine if the user would like to write a review of a
product, entity, location, or the like on site that may allow the
user to review these types of activities.

Embodiments of the invention are described herein as a
financial institution incorporating information from a social
networking account. In some embodiments, the interfaces
described herein may be displayed through an online banking
account controlled by the financial institution. In other
embodiments of the invention a social networking institution
can incorporate information from the financial institution
accounts. In some embodiments, the interfaces described
herein may be displayed through the social networking
accounts controlled by the social networking institution. In
still other embodiments as previously discussed, a third-party
can incorporate information from the accounts of the user at
financial institutions and social networking institutions into a
financial and social management system 1 run by the third-
party institution.

FIG. 20 illustrates a financial and social management sys-
tem 1, in accordance with one embodiment of the invention.
As illustrated in FIG. 20, one or more financial institution
systems 10 are operatively coupled, via a network 2, to a first
user computer system 20, social networking systems 30, a
second user computer system 40, entity computer systems 50,
or other user computer systems or financial institution sys-
tems (not illustrated). In this way users can access the finan-
cial and social management application 15, as well as other
financial applications 17, in order to perform the actions
previously described herein. The financial institution systems
10 are illustrated in FIG. 20 as a single system; however, the
financial institution systems 10, may be made up of one or
more systems, databases, engines, applications, modules, or
the like.

The network 2 may be a global area network (GAN), such
as the Internet, a wide area network (WAN), a local area
network (LAN), or any other type of network or combination
of networks. The network 2 may provide for wireline, wire-
less, or a combination of wireline and wireless communica-
tion between devices on the network 2.
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In some embodiments of the invention the first user 4 and
the second user 6 (e.g., customers, clients, employees, agents,
contractors, legal representatives, or the like), or other users,
may have access to the financial and social management
application 15 for tracking and managing user activities.

As illustrated in FIG. 20, the financial institution systems
10 generally comprise a communication device 12, a process-
ing device 14, and a memory device 16. The processing
device 14 is operatively coupled to the communication device
12 and the memory device 16. As used herein, the term
“processing device” generally includes circuitry used for
implementing the communication and/or logic functions of a
particular system. For example, a processing device may
include a digital signal processor device, a microprocessor
device, and various analog-to-digital converters, digital-to-
analog converters, and other support circuits and/or combi-
nations of the foregoing. Control and signal processing func-
tions of the system are allocated between these processing
devices according to their respective capabilities. The pro-
cessing device may include functionality to operate one or
more software programs based on computer-readable instruc-
tions thereof, which may be stored in a memory device.

The processing device 14 uses the communication device
12 to communicate with the network 2 and other devices on
the network 2, such as, but not limited to, the first user com-
puter system 20, the social networking systems 30, the second
user computer system 30, and other user computer systems or
financial institution systems (e.g., systems of a second finan-
cial institution). As such, the communication device 12 gen-
erally comprises a modem, server, or other device for com-
municating with other devices on the network 2.

As further illustrated in FIG. 20, the financial institution
systems 10 comprise computer-readable instructions 18
stored in the memory device 16, which in one embodiment
includes the computer-readable instructions 18 of financial
and social management application 15 or other financial
applications 17. In some embodiments, the memory device 16
includes a datastore 19 for storing data related to the financial
institution systems 10, including, but not limited to, data
created and/or used by the financial and social management
application 15 or other financial applications 17.

As illustrated in FIG. 20, the first user 4 may access the
financial and social management application 15 through a
first user computer system 20. The first user computer system
20 may be a desktop, laptop, tablet, mobile device (e.g.,
smartphone device, PDA, phone, or other like mobile device),
or any other type of computer that generally comprises a
communication device 22, a processing device 24, and a
memory device 26. The processing device 24 is operatively
coupled to the communication device 22, and the memory
device 26. The processing device 24 uses the communication
device 22 to communicate with the network 2 and other
devices on the network 2, such as, but not limited to, the
financial institution systems 10, social networking systems
30, the second user computer system 40, entity computer
systems 50, and/or other systems. As such, the communica-
tion device 22 generally comprises a modem, server, or other
device for communicating with other devices on the network
2 and/or a keypad, keyboard, touch-screen, touchpad, micro-
phone, mouse, joystick, other pointer device, button, soft key,
and/or other input device(s) for communicating with the first
user 4.

As illustrated in FIG. 20, the first user computer system 20
may have computer-readable instructions 28 stored in the
memory device 26, which in one embodiment includes the
computer-readable instructions 28 of a web browser or appli-
cation 27, or other like tool, that allows the first user 4 to

10

15

20

25

30

35

40

45

50

55

60

65

32

access the financial and social management application 15, or
the other financial applications 15. In some embodiments, the
memory device 26 includes a datastore 29 for storing data
related to the first user computer system 20, including but not
limited to data created and/or used by the web browser or
application 27.

As illustrated in FIG. 20, the social networking systems 30
generally comprise a communication device 32, a processing
device 34, and a memory device 36. The processing device 34
is operatively coupled to the communication device 32 and
the memory device 36. The processing device 34 uses the
communication device 32 to communicate with the network 2
and other devices on the network 2, such as, but not limited to,
the financial institution systems 10, the first user computer
system 20, the second user computer system 40, entity com-
puter systems 50, other user systems, and/or other financial
institution systems. As such, the communication device 32
generally comprises a modem, server, or other device for
communicating with other devices on the network 2.

As further illustrated in FIG. 20, the social networking
systems 30 comprise computer-readable instructions 38
stored in the memory device 36, which in one embodiment
includes the computer-readable instructions 38 of a social
networking application 37, or other like tool, which users can
use to access, or otherwise allow the financial institution (e.g.,
financial and social management application 15) to access,
the users’ social networking accounts. In some embodiments,
the memory device 36 includes a datastore 39 for storing data
related to the social networking systems 30, including but not
limited to data created and/or used by the social networking
application 37.

As further illustrated in FIG. 20, the second user computer
system 40 communicates with the network 2 and other
devices on the network 2, such as, but not limited to, the
financial institution systems 10, the first user computer sys-
tem 20, the social networking systems 30, the entity computer
systems 50, and/or other user systems, other financial insti-
tution systems, or other types of systems. The second user
computer system 40, and other user computer systems, have
the same or similar devices as described with respect to the
first user computer systems 20, and as such operate in the
same way as discussed with respect to the first user computer
system 20.

FIG. 20 further illustrates that entity computer systems 50
communicate with the network 2 and other devices on the
network 2, such as, but not limited to, the financial institution
systems 10, the first user computer system 20, the social
networking systems 30, the second user computer system 40,
other user computer systems, other financial institution sys-
tems, and/or other systems. The entity computer systems 50,
have the same or similar devices as described with respect to
the financial institution systems 10 and social networking
systems 30, and as such, operate in the same way as discussed
with respect to the financial institution systems 10 and social
networking systems 30 (or the user computer systems).

As previously indicated, in some embodiments of the
invention the financial and social management application
15, may be located completely or partially on the financial
institution systems 10, first user computer system 20, social
networking systems 30, second user computer system 40,
entity computer systems 50, other user systems, other finan-
cial institution systems, or other systems not specifically
illustrated or described with respect to FIG. 20. For example,
a portion of the financial and social management application
15 may be stored on mobile device of the users, such as an
application on user mobile devices that allows the user to
access information stored in the financial institution systems
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10, the social networking systems 3, the entity computer
systems 50, or information on other financial institution sys-
tems, or other like systems.

As will be appreciated by one of skill in the art in view of
this disclosure, the present invention may be embodied as an
apparatus (e.g., a system, computer program product, and/or
other device), a method, or a combination of the foregoing.
Accordingly, embodiments of the present invention may take
the form of an entirely hardware embodiment, an entirely
software embodiment (including firmware, resident software,
micro-code, etc.), or an embodiment combining software and
hardware aspects that may generally be referred to herein as
a “system.” Furthermore, embodiments of the present inven-
tion may take the form of a computer program product com-
prising a computer-usable storage medium having computer-
usable program code/computer-readable instructions
embodied in the medium.

Any suitable computer-usable or computer-readable
medium may be utilized. The computer usable or computer
readable medium may be, for example but not limited to, an
electronic, magnetic, optical, electromagnetic, infrared, or
semiconductor system, apparatus, or device. More specific
examples (a non-exhaustive list) of the computer-readable
medium would include the following: an electrical connec-
tion having one or more wires; a tangible medium such as a
portable computer diskette, a hard disk, a random access
memory (RAM), a read-only memory (ROM), an erasable
programmable read-only memory (EPROM or Flash
memory), a compact disc read-only memory (CD-ROM), or
other tangible optical or magnetic storage device.

Computer program code/computer-readable instructions
for carrying out operations of embodiments of the present
invention may be written in an object oriented, scripted or
unscripted programming language such as Java, Pearl, Small-
talk, C++ or the like. However, the computer program code/
computer-readable instructions for carrying out operations of
the invention may also be written in conventional procedural
programming languages, such as the “C” programming lan-
guage or similar programming languages.

Embodiments of the present invention described above,
with reference to flowchart illustrations and/or block dia-
grams of methods or apparatuses (the term “apparatus”
including systems and computer program products), will be
understood to include that each block of the flowchart illus-
trations and/or block diagrams, and combinations of blocks in
the flowchart illustrations and/or block diagrams, can be
implemented by computer program instructions. These com-
puter program instructions may be provided to a processor of
a general purpose computer, special purpose computer, or
other programmable data processing apparatus to produce a
particular machine, such that the instructions, which execute
via the processor of the computer or other programmable data
processing apparatus, create mechanisms for implementing
the functions/acts specified in the flowchart and/or block
diagram block or blocks.

These computer program instructions may also be stored in
a computer-readable memory that can direct a computer or
other programmable data processing apparatus to function in
a particular manner, such that the instructions stored in the
computer readable memory produce an article of manufac-
ture including instructions, which implement the function/act
specified in the flowchart and/or block diagram block or
blocks.

The computer program instructions may also be loaded
onto a computer or other programmable data processing
apparatus to cause a series of operational steps to be per-
formed on the computer or other programmable apparatus to

25

30

40

45

34

produce a computer implemented process such that the
instructions, which execute on the computer or other pro-
grammable apparatus, provide steps for implementing the
functions/acts specified in the flowchart and/or block diagram
block or blocks. Alternatively, computer program imple-
mented steps or acts may be combined with operator or
human implemented steps or acts in order to carry out an
embodiment of the invention.

U.S. patent application Ser. No. 14/032,464 to Votaw,
entitled “Financial and Social Management System,” U.S.
patent application Ser. No. 14/032,537 to Votaw, entitled
“Activity List Enhanced With Images For a Financial and
Social Management System,” U.S. patent application Ser. No.
14/032,594 to Votaw, entitled “Activity List Tagged With
Activity Information For a Financial and Social Management
System,” U.S. patent application Ser. No. 14/032,741 to
Votaw, entitled “Linking Users and Activities Through Activ-
ity Information in a Financial and Social Management Sys-
tem,” U.S. patent application Ser. No. 14/032,602 to Votaw,
entitled “Activity List Linked with Receipts for a Financial
and Social Management System,” U.S. patent application Ser.
No. 14/032,991 to Votaw, entitled ‘“Past Packages For a
Financial and Social Management System,” U.S. patent
application Ser. No. 14/033,024 to Votaw, entitled “Proposed
Packages For a Financial and Social Management System,”
U.S. patent application Ser. No. 14/032,661 to Votaw, entitled
“Grouped Packages For a Financial and Social Management
System,” U.S. patent application Ser. No. 14/032,655 to
Votaw, entitled “Activity History For a Financial and Social
Management System,” U.S. patent application Ser. No.
14/032,653 to Votaw, entitled “Activity Review For a Finan-
cial and Social Management System,” and U.S. patent appli-
cation Ser. No. 14/032,646 to Votaw, entitled “Interactive
Map for Grouped Activities Within a Financial and Social
Management System,” are all filed concurrently herewith,
and are all hereby incorporated by reference in their entirety.

Specific embodiments of the invention are described
herein. Many modifications and other embodiments of the
invention set forth herein will come to mind to one skilled in
the art to which the invention pertains, having the benefit of
the teachings presented in the foregoing descriptions and the
associated drawings. Therefore, it is to be understood that the
invention is not to be limited to the specific embodiments
disclosed and that modifications and other embodiments and
combinations of embodiments are intended to be included
within the scope of the appended claims. Although specific
terms are employed herein, they are used in a generic and
descriptive sense only and not for purposes of limitation.

What is claimed is:

1. A system for filtering transactions within an activity
interface for a financial account based on activity information
captured from a social networking account, the system com-
prising:

one or more memory devices having computer readable

program code store thereon; and

one or more processing devices operatively coupled to the

one or more memory devices, wherein the one or more

processing devices are configured to execute the com-

puter readable program code to:

receive an indication that a first user has participated in
activities, wherein the activities comprise participat-
ing in transactions with entities for products using the
financial account of the first user at a financial insti-
tution;

associate activity information with the activities,
wherein the activity information is at least partially
received from the social networking account of the
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first user, and the activity information comprises at
least a second user associated with one or more of the
activities;

display the activities and the associated activity infor-
mation in the activity interface for the financial
account, wherein the activities have a location tag for
a location associated with one or more of the activi-
ties, a user tag for the second user associated with one
or more of the activities, an entity tag for an entity
associated with one or more of the activities, and a
category tag for a category associated with one or
more of the activities;

receive an indication from the first user to filter the
activities into filtered activities based on the location
tag, the user tag, the entity tag, or the category tag,
wherein the indication to filter the activities is at least
based on the category tag; and

display the filtered activities and the associated activity
information in a filtered activity interface, wherein the
filtered activity interface is at least a category inter-
face comprising an image associated with the cat-
egory, the activity list illustrating the filtered activities
and the activity information associated with the cat-
egory, and an interactive map illustrating the location
of the filtered activities associated with the category.

2. The system of claim 1, wherein the one or more process-
ing devices are further configured to execute the computer
readable program code to:

access the social networking account of the first user;

determine social networking information occurring at the

location and time of the activities; and

associate the social networking information with the

activities.

3. The system of claim 1, wherein the indication to filter the
activities is based on the location tag, and wherein displaying
the filtered activities comprises:

displaying an activity location interface comprising an

image associated with the location, the activity list illus-
trating the filtered activities and the activity information
associated with the location, and an interactive map
illustrating the location of the filtered activities.

4. The system of claim 1, wherein the indication to filter the
activities is based on the user tag, and wherein displaying the
filtered activities comprises:

displaying a social relationship interface comprising an

image associated with the second user, the activity list
illustrating the filtered activities and the activity infor-
mation associated with the second user, and an interac-
tive map illustrating the location of the filtered activities
associated with the second user.

5. The system of claim 1, wherein the indication to filter the
activities is based on the entity tag, and wherein displaying
the filtered activities comprises:

displaying an entity interface comprising an image associ-

ated with the entity, the activity list illustrating the fil-
tered activities and the activity information associated
with the entity, and an interactive map illustrating the
location of the filtered activities associated with the
entity.

6. The system of claim 1, wherein the one or more process-
ing devices are further configured to execute the computer
readable program code to:

receive an indication from the first user to add, remove, or

edit the location tag, the user tag, the entity tag, or the
category tag for the one or more activities in the filtered
interfaces.
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7. A computer program product for filtering transactions
within an activity interface for a financial account based on
activity information captured from a social networking
account, the computer program product comprising at least
one non-transitory computer-readable medium having com-
puter-readable program code portions embodied therein, the
computer-readable program code portions comprising:

an executable portion configured to receive an indication

that a first user has participated in activities, wherein the
activities comprise participating in transactions with
entities for products using the financial account of the
first user at a financial institution;

an executable portion configured to associate activity

information with the activities, wherein the activity
information is at least partially received from the social
networking account of the first user, and the activity
information comprises at least a second user associated
with one or more of the activities;

an executable portion configured to display the activities

and the associated activity information in the activity
interface for the financial account, wherein the activities
have a location tag for a location associated with one or
more of the activities, a user tag for the second user
associated with one or more of the activities, an entity
tag for an entity associated with one or more of the
activities, and a category tag for a category associated
with one or more of the activities;

an executable portion configured to receive an indication

from the first user to filter the activities into filtered
activities based on the location tag, the user tag, the
entity tag, or the category tag, wherein the indication to
filter the activities is at least based on the category tag;
and

an executable portion configured to display the filtered

activities and the associated activity information in a
filtered activity interface, wherein the filtered activity
interface is at least a category interface comprising an
image associated with the category, the activity listillus-
trating the filtered activities and the activity information
associated with the category, and an interactive map
illustrating the location of the filtered activities associ-
ated with the category.

8. The computer program product of claim 7, wherein the
computer-readable program code portions further comprise:

an executable portion configured to access the social net-

working account of the first user;

an executable portion configured to determine social net-

working information occurring at the location and time
of the activities; and

an executable portion configured to associate the social

networking information with the activities.

9. The computer program product of claim 7, wherein the
indication to filter the activities is based on the location tag,
and wherein the executable portion configured to display the
filtered activities comprises:

displaying an activity location interface comprising an

image associated with the location, the activity list illus-
trating the filtered activities and the activity information
associated with the location, and an interactive map
illustrating the location of the filtered activities.

10. The computer program product of claim 7, wherein the
indication to filter the activities is based on the user tag, and
wherein the executable portion configured to display the fil-
tered activities comprises:

displaying a social relationship interface comprising an

image associated with the second user, the activity list
illustrating the filtered activities and the activity infor-
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mation associated with the second user, and an interac-
tive map illustrating the location of the filtered activities
associated with the second user.

11. The computer program product of claim 7, wherein the
indication to filter the activities is based on the entity tag, and
wherein displaying the filtered activities comprises:

displaying an entity interface comprising an image associ-

ated with the entity, the activity list illustrating the fil-
tered activities and the activity information associated
with the entity, and an interactive map illustrating the
location of the filtered activities associated with the
entity.

12. The computer program product of claim 7, wherein the
computer-readable program code portions further comprise:

an executable portion configured to receive an indication

from the first user to add, remove, or edit the location tag,
the user tag, the entity tag, or the category tag for the one
or more activities in the filtered interfaces.

13. A method for filtering transactions within an activity
interface for a financial account based on activity information
captured from a social networking account, the method com-
prising:

receiving, by one or more processing devices, an indication

that a first user has participated in activities, wherein the
activities comprise participating in transactions with
entities for products using the financial account of the
first user at a financial institution;

associating, by the one or more processing devices, activity

information with the activities, wherein the activity
information is at least partially received from the social
networking account of the first user, and the activity
information comprises at least a second user associated
with one or more of the activities;

display, by the one or more processing devices, the activi-

ties and the associated activity information in the activ-
ity interface for the financial account, wherein the activi-
ties have a location tag for a location associated with one
or more of the activities, a user tag for the second user
associated with one or more of the activities, an entity
tag for an entity associated with one or more of the
activities, and a category tag for a category associated
with one or more of the activities;

receiving, by the one or more processing devices, an indi-

cation from the first user to filter the activities into fil-
tered activities based on the location tag, the user tag, the
entity tag, or the category tag, wherein the indication to
filter the activities is at least based on the category tag;
and
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displaying, by the one or more processing devices, the
filtered activities and the associated activity information
in a filtered activity interface, wherein the filtered activ-
ity interface is at least a category interface comprising an
image associated with the category, the activity listillus-
trating the filtered activities and the activity information
associated with the category, and an interactive map
illustrating the location of the filtered activities associ-
ated with the category.
14. The method of claim 13, further comprising:
accessing, by the one or more processing devices, the
social networking account of the first user;

determining, by the one or more processing devices, social
networking information occurring at the location and
time of the activities; and

associating, by the one or more processing devices, the

social networking information with the activities.

15. The method of claim 13, wherein the indication to filter
the activities is based on the location tag, and wherein dis-
playing the filtered activities comprises:

displaying an activity location interface comprising an

image associated with the location, the activity list illus-
trating the filtered activities and the activity information
associated with the location, and an interactive map
illustrating the location of the filtered activities.

16. The method of claim 13, wherein the indication to filter
the activities is based on the user tag, and wherein displaying
the filtered activities comprises:

displaying a social relationship interface comprising an

image associated with the second user, the activity list
illustrating the filtered activities and the activity infor-
mation associated with the second user, and an interac-
tive map illustrating the location of the filtered activities
associated with the second user.

17. The method of claim 13, wherein the indication to filter
the activities is based on the entity tag, and wherein display-
ing the filtered activities comprises:

displaying an entity interface comprising an image associ-

ated with the entity, the activity list illustrating the fil-
tered activities and the activity information associated
with the entity, and an interactive map illustrating the
location of the filtered activities associated with the
entity.

18. The method of claim 13, further comprising:

receiving, by the one or more processing devices, an indi-

cation from the first user to add, remove, or edit the
location tag, the user tag, the entity tag, or the category
tag for the one or more activities in the filtered interfaces.
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